46 Nguyén T. Phung, Nguyén T. H. Nhung. HCMCOUJS-KY yéu, 161), 46-60

C4c yéu to digital marketing tac dong dén hanh vi mua ciin hd
chung cu tai thanh phé Hé Chi Minh
Digital marketing factors affecting the buying behavior of
apartments in Ho Chi Minh City

Nguyén Thi Phung", Nguyén Thi Hong Nhung®

1Tru:(‘)rng Pai hoc Tai Chinh — K& Toén, Viét Nam
“Tac gia lién hé, Email: nguyenthiphung@tckt.edu.vn

THONG TIN

TOM TAT

DOI:10.46223/HCMCOUJS.
proc.vi.16.1.1855.2021

Ngay nhan: 7/3/2021
Ngay nhan lai: 30/3/2021
Duyét dang: 8/4/2021

T khoa:

can hg, hanh vi mua, digital
marketing, social media
marketing, content marketing;
search engine marketing, online

public relations, affiliate
marketing, e-mail marketing

Keywords:

apartments, buying behavior,
digital marketing, social media
marketing, content marketing;
search engine marketing, online
public relations, affiliate
marketing, e-mail marketing

Nghién ctru ndy nham phan tich cc yéu t6 Digital Marketing
tac dong dén hanh vi mua can ho chung cu tai thanh phd Ho Chi
Minh. Qua thyc hién khao sat truc tuyén va truc tiép, nhom
nghién ciu thu thap thong tin ddi vai 265 khach hang vé “Téac
dong Digital Marketing dén hanh vi mua cin ho chung cu tai
thanh phé Ho Chi Minh” dén tir cic cong ty bt dong san. Két
qua phén tich dit liéu cho thdy c6 06 yéu t6 tac dong dén hanh vi
mua can hg chung cu, do6 1a Social Media Marketing; Content
Marketing; Search Engine Marketing; Online Public Relations;
Affiliate Marketing; E-Mail Marketing trong d6 yéu t Social
Media Marketing c6 tic dong manh nhat dén hanh vi mua cua
khach hang. Két qua nghién ciru s& 1a nhiing thong tin hitu ich
cho Doanh nghiép dé khai thac triét dé cac phuong tién Digital
Marketing nham thic day hanh vi mua ctia nguoi tiéu dung dbi
v6i thi truong can h chung cu tai thanh phé HO Chi Minh.

ABSTRACT

This study aims to analyze Digital Marketing factors
affecting the buying behavior of apartments in Ho Chi Minh City.
Through conducting online and offline, the authors collect
information of 265 customers about “the impact of digital
marketing on buying behavior of apartments in HCM city” from
real estate companies. The results of data analysis show that there
are 06 factors affecting the buying behavior of apartments,
namely Social Media Marketing; Content Marketing; Search
Engine Marketing; Online Public Relations; Affiliate Marketing;
E-Mail Marketing. The research results will be useful
information for businesses to fully exploit Digital Marketing
means to promote consumer buying behavior towards the
apartment market in Ho Chi Minh City.
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1. Gi6i thiéu
1.1. Pt vin dé

Digital Marketing da tao nén mdt cugc cach mang v& moi mat trong cudc séng cua chung ta.
N6 c6 nhitng tac dong dang ké doi voi quy trinh két ndi khach hang cia doanh nghi¢p nho vao su
phat trién vugt bac cia cac phuong tién Digital Marketing (Sheoran, 2012).

Digital Marketing 14 cach thirc doc dédo dé két ndi v6i khach hang thong qua sy twong tac,
kha ning do luong véi khach hang hay cac kha ning tiy chinh, kha ning truy cdp vao cac ngudn
thong tin m& rong (Deighton, 1996; Edelman & Heller, 2015; Merisavo et al., 2007; Salehi,
Mirzaei, Aghaei, & Abyari, 2012). Cac marketer dang sir dung Digital Marketing dé chiém linh
thi truong, vi cong cu nay c6 kha ning thu hut, truyén thong ciing nhu ¢6 tim anh hudng dén ngudi
tiéu ding mot cach hdp din nhung tinh té nham gia ting sy hai long cia khach hang (Gay,
Charlesworth & Esen, 2007). Mot su két ndi dé tuong tac va nhim vao khach hang muc tiéu thong
qua chién lugc Digital Marketing s& hiéu qua hon so véi Marketing truyén thong (Hawks, 2015).

Digital Marketing ciing 1a hinh thirc dé két ndi doanh nghiép voi dang phan khic khach hang
muc tiéu. Trong thoi dai s6 hoa, chién lugc tot nhat cia doanh nghiép la két ndi voi khach hang
ctia minh théng qua méi trudng internet — noi ho danh nhiéu thoi gian nhét trong ngay.

Hoat dong Digital Marketing c6 nhiéu hinh thtrc khic nhau, tiy theo muc dich ctia minh thi
cac doanh nghiép s€ lya chon hinh thure phu hop. Trong s6 cac hoat dong Digital Marketing hién
nay, doanh nghiép Viét Nam kha dau tu va tap trung vao 3 phuong tién d6 1a: Content Marketing,
Social Media Marketing, Search Engine Marketing nham thuc day hanh vi mua ciing nhu khoi day
nhu cau mua ctia nguoi tidu dung nho vao viée sir dung hiéu qua cac phuong tién nay.

Theo két qua khao sat cia Q & Me (2019) vé Biic tranh thi truong Digital Marketing Viét
Nam 2019 trén 135 doanh nghiép (102 thuong hiéu, 20 agency, 13 cong ty truyén thong) cling chi
ra rang: Dan dau la Social Media Marketing voi 84% doanh nghiép sir dung hinh thirc nay, theo
sau 1a hinh thtrc Search Engine Marketing va Content Marketing véi ty 1¢ sir dung lan luot 1a 52%
va 46%. C6 thé noi, Social Media Marketing 1a hinh thirc ph6 bién v6i moi loai hinh va quy mé
cua cong ty, dac biét la cac doanh nghiép kinh doanh dyu 4n Bit dong san no6i chung va can ho
chung cu néi riéng. Theo thong ké d6, cé tdi 94% doanh nghiép vira/lén chi tiéu cho loai hinh nay,
ngoai ra 79% doanh nghiép nho ciing thyuc hién diéu tuong tu. Trong d6, nhirg hoat dong Digital
Marketing con lai thuong dugc doanh nghiép vira/lon st dung d6 1a Online Public Relations,
Affiliate Marketing, E-Mail Marketing.

Affiliate Marketing 3%
E-Mail Marketing | 34%
Online Public Relations  JIINELIE 4%
Content Marketing 8%
Search Engine Marketing “
Social Media Marketing m
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Hinh 1. Phan 4nh do phd bién cta cac hoat dong Digital Marketing ma doanh nghiép Viét Nam
Ngudn: Q&Me (2019)
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Két qua khao sat dudi ddy, cho thiy nhitng vu diém 16n nhat ma Digital Marketing mang
lai cho doanh nghi€p Viét Nam chinh la “tiép can khach hang chinh x4c hon (88%)”, “do luong
hiéu suat dé dang (82%)” va “quan 1y noi dung dé dang (81%).

Advantage of digital marketing
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Hinh 2. So sanh xu hudng sir dung cac hoat dong Digital Marketing trong 2 nam 2017 va 2019
Nguon: Q&Me (2019)

Thi truong Béat dong san noi chung va thi trudng cin hd chung cu ndi riéng dang co sy
canh tranh gay git do su du nhap va phat trién da dang cua nhiing loai hinh khac nhau, hon nira
hanh vi mua ctia khach hang ciing tré nén phirc tap hon. Cac nhan vién kinh doanh bat dau sir dung
hinh thirc online dé tiép cin khach hang chtr khong chi 13 to roi, event, hoi nghi truyén thong.
Chién lugc marketmg ctia Bat dong san tién 1én mot tam cao mdi, ap dung cac cong cu, phucng
tién cta truyén thong, marketing online. Digital Marketing d4 tao nén mot xu huéng phat trién méi
trong kinh doanh Bét dong san. Digital marketing dem lai hi€u qua vuot troi hon, phuc vu khach
hang t6t hon va mang lai loi nhuan cao hon.

V6i nhitng uu diém vuot bac va da dang cac phuong tién cua Digital Marketing nén doanh
nghlep Bit dong san can biét cach khai thac triét dé cac cong cu nay dé su dung mot cach hi¢u qua
nham thac ddy hanh vi mua hang cta ngudi tiéu ding trong thodi gian sap toi.

1.2. Thj trwomg cin hé chung cw tai thanh phé Hé Chi Minh

Theo s6 liéu thong ké ctia Q&Me (2019) vé hoat dong Digital Marketing trong nganh Bt
dong san bao gdm ca thi truong cin hd chung cu cho thiy 80% ngudi mua nha déu tim kiém
online, 83% nguoi mua nha déu tham khao anh cta san pham online, 49% danh sach khach hang
tiém ning dén tir viéc gidi thiéu, 91% doanh nghiép Bat dong san dung social media, 33% ngudi
mua nha ra quyét dinh mua 1an dau tién khi ho tim kiém online.
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Thi truong cin ho tai thanh phé HO Chi Minh giai doan 2010-2019 tré nén kha s6i dong
va cO sy gia tdng manh. So lugng can ho dugc chao ban trong giai doan 2015-2019 tang manh
(gan gip ba) so voi giai doan 2010-2015. Vi ngudn cung doi dao nhu vy nhung sé can ho duoc
tiéu thy van ting dang ké va vuot hon ngudn cung dwoc chao ban (giai doan 2017-2019). Su gia
tang nhu vy nho vao cac doanh nghiép kinh doanh cin ho thi tredng thanh phdé HO Chi Minh tiép
can khd manh mé& cac phuong tién Digital Marketing trong kinh doanh cta minh, gitp thuc day
hanh vi mua cua khach hang ciing nhu kich thich nhu cdu mua sdm ca ho.

Thi trwdmg can ha ban TPHCM,
Nguédn cung chao ban va sé can ban dwoc
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Ngudn: BP. Nghién ciru CBRE

Hinh 3. Thi truong cin ho ban Thanh phd H6 Chi Minh giai doan 2009-2019
Ngudn: CBRE (2019)

Trong ndm 2020, v&i tinh hinh thi truong dang d6i mat véi sy anh hudng cua dich bénh,
viéc gap go khéch hang trd nén han ché, nhung cac doanh nghiép khéng dimg hoat dong ciia minh
ma chuyén sang ddy manh hinh thirc online v&i sy phat huy manh mé cua cac phuong tién Digital
Marketing nén mirc d6 quan tdm cin hd chung cu tai TP.HCM van s6i dong trén moi phan khuc.
Cu thé: Theo bao cao thi truong Bat dong san ctia Cong ty co phan DKRA Vietnam, tai thanh ph
Hd Chi Minh trong Quy I11/2020 ¢6 t&i 6.374 san pham cin ho chung cu duoc md ban nhung chi
tiéu thu duoc 5.088 san pham. O Quy II ¢6 2.425 san pham chung cu mé ban thi tiéu thy chi duoc
1.765 san pham va Quy I ¢6 1.547 chung cu mé ban nhung tiéu thu duoc 1.146 cin hd.

Digital Marketing da thay ddi cudc chién trong linh virc Bat dong san thudc mang cin ho
chung cu mot cach déng ké. Nganh Bat dong san ngay trod nén phat trién khi ngudi mua dang hinh
thanh xu hudng tim kiém va xem xét cin hd chung cu trén mang trude khi ra quyét dinh mua hang
cudi cung. Xu hudng nay khién Digital Marketing tr& thanh mot cong cu truyén thong khong thé
thiéu dbi véi cac doanh nghiép Bit dong san.
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Hinh 4. Tong quan cin hd ban tai thi truong Thanh phd H6 Chi Minh nam 2019
Ngudn: CBRE (2019)

Mot trong nhitng yéu t6 quan trong khién Digital Marketing tré' nén phd bién trong nganh
Bt dong san cin ho chung cu hién dai chinh nho vao sy hi¢u qua va chi phi hop ly. Digital
marketing dugc ap dung dé téi wu co hoi tiép can nguoi dung tiém nang qua cac kénh hiru ich.
Chinh Digital Marketing di tao ra mot hién tuong ting truong ngac nhién vé sb luong lead tiém
ning online thong qua cac cong cy marketing. Diéu nay da chirng minh tam quan trong khong thé
thiéu ctia Digital Marketing véi cdc doanh nghiép Bt dong san hién nay

2. Co sé ly thuyét va mé hinh nghién ciru
2.1. Co sé ly thuyét
2.1.1. Digital Marketing

Digital Marketing 1a phuong thirc tiép thi k¥ thuat s6 nham gidi thiéu, quang ba san pham
hoac thuong hi¢u dé tiép can dén nhan thuc cua khach hang moét cach ¢ hiéu qua va tang hanh vi
mua hang cua khach hang Dara (2016). Digital Marketing hoat dong trén mdt hoac mdt vai phuong
tién truyén thong internet. Digital Marketing dong mét vai tro rat 1on trong bat ky chién luoc
marketing nao ciia doanh nghiép va dang trd thanh yéu t6 cdt 15i cua chién luoc marketing tong
thé ctia nhiéu t6 chuc.

Digital Marketing c6 vai trd rat quan trong trong hau hét cac linh vuc kinh doanh dic biét
trong linh vuc Bét dong san (Kumar, 2014). Viéc ing dung Digital Marketing c6 thé tao ra nhiéu
khach hang tiém nang va c6 thé giup nhan vién kinh doanh lién hé v6i diing khach hang muc tiéu.
Dara (2016) d kiém chimg viéc sir dung céc phuong tién Digital Marketing dé thu hat khach hang
bao gdom: Social Media Marketing, Content Marketing, Search Engine Marketing, Online Public
Relations, Affiliate marketing, E-Mail Marketing anh huong tich cuc dén hanh vi mua cua nguoi
tiéu dung.

2.1.2. Hanh vi mua

Hanh vi mua 1a nhitng hoat dong lién quan téi quy trinh nhan thirc nhu cau, tim kiém, thu



Nguyén T. Phung, Nguyén T. H. Nhung. HCMCOUJS-Ky yéu, 16(1), 46-60 51

thap thong tin, thuc hi€n mua sam, s& hiru, st dung. Noi cach khac hanh vi mua cua nguoi ti€u
dung la nhitng hanh dong ma nguoi tiéu dung thuc hién trong viéc tim kiém, mua sam, su dung,
danh gia san pham va dich vu ma ho mong doi sé& dap g mong mudn ¢4 nhan caa ho. Theo Kotler
va Armstrong (2012) hanh vi mua la nhung hanh vi cy thé ciia mot ca nhan khi thuc hién cac quyét
dinh mua sam, st dung va tu bo san pham/dich vu. Hanh vi mua nghlen clru vé qua trinh cac cé
nhan, t6 chte lya chon, mua sam, sir dung, hay loai bo déi VO’l céc san pham dich vy, ¥ tuong cling
nhu viéc trai nghiém dé thoa man cic nhu cau va mong mudn cua ho (Solomon, 2017). Tém lai,
hanh vi tiéu dung 14 nhitng suy nghi, cdm nhén va hanh dong dién ra trong qua trinh ra quyét dinh
mua sim hang héa, dich vu cta ngudi tiéu ding dudi nhitng anh hudng qua lai cia cac tac nhan
kich thich tir moi truong bén ngoai va qua trinh tam 1y bén trong cua ho.

Haubl va Trifts (2000) dinh nghia hanh vi mua online 13 hoat dong mua sam ciia ngudi tiéu
ding qua giao dién may tinh va cac thiét bi két ndi internet, duoc két nbi va twong tac véi gian
hang dién tir cia nha ban 1¢ thong qua internet. Nhitng thudc tinh ciia moéi truéng mua hang online
1a c6 sy tuong tac cao, co sy trao doi thong tin, thong tin theo nhu cau, sy phan hdi ngiu nhién,
n6i dung c6 thé tiry chinh, va sy phan hoi tirc thoi (Alba et al., 1997; Ariely, 2000; Haubl & Trifts,
2000; Zack, 1993)

Hanh vi mua c6 thé 1a 1y tinh hodc cam tinh gitip mot ngudi duge tan hudng va thdoa man
nhu ciu, d6 ciing 12 co s¢ giai thich 1y do vi sao nguoi ta mua hang. (Rohm & Swaminathan, 2004;
Sarkar, Butler, & Steinfield, 1995). Nhiing loi ich nay lién quan dén vi tri, thoi gian linh dong,
thanh toan nhanh va thuan tién, van chuyén nhanh va san phadm phong pht (Rohm & Swaminathan,
2004) Chang han c6 thé phan loai ngLr(n tiéu dung theo loai dyng co mua sam thanh 6 nhom, bao
gém nhém mua sam thuén tién giup tiét kiém thoi glan nhom tim kiém théng tin, nhém tuong tac
x4 hdi, nhém mua sdm giai tri, nhém tim kiém nhiéu lga chon, nhém khao khat s& hitu ngay san
pham.

Ly thuyét nay cho thay viéc mua online 12 mua sim théng qua internet va théng qua may
tinh, cac thiét bi két ndi internet. Do d6 c¢6 nhitng ddc diém 1a khong tiép xtc vdi ngudi ban online
ma thong qua méi trudng mang vi vay mirc do cam nhan rii ro cao hon, va yéu t 1ong tin rat quan
trong anh huéng dén quyét dinh Iya chon mua hang cta ngudi tiéu dung. Tt co s¢ nay gitp doanh
nghiép gia ting chét lwong cac phuong tién Digital Marketing 13 giao dién ma nguoi tiéu dung
tuong tac dé mua hang va danh tiéng 13 yéu t6 gitp hinh thanh sy tin tuéng cta khach hang.

2.2. Mé hinh va gid thuyét nghién civu

Dua trén cac 1y thuyét vé hénh vi mua, cac yéu t6 anh huong dén hanh vi mua hang, tac
gia dé xudt mo hinh nghién ctru cac yéu t cua Digital Marketing tac dong dén hanh vi mua can
ho tai thanh phé H5 Chi Minh. M6 hinh nghién ctru ndy tip trung vao cac yéu tb sau:

- Yéu t6 “Social Media Marketing”

Social Media Marketing 1a qué trinh tiép thi ndi dung, thong tin nham dat duoc luu lugng
truy cap 1on hodc sy cht y thong qua cac trang mang xa h¢i (Krishnamurthy & Sin, 2014). Cac
nén tang Social Media Marketing bao g@)m Facebook, twitter, YouTube, LinkedIn, Snapchat,
Pinterest, Quora va Instagram, v.v. Cac nén tang nay s& cung cap cho cac marketers nhiéu lya chon
dé tiép thi san phdm ciia ho bao gom cac dit liéu doanh nghiép, cic nhom khéach hang khac nhau
hay cac thong diép truyén thong khac nhau. Social Media Marketing anh huéng dén nguoi tiéu
ding duéi nhiéu hinh thirc khac nhau nhu: Tl ban be, cac quang cao trén mang xa hoi dé mua cac
san pham. Dong th01 Social Media Marketing gitip mo rong cac méi quan hé véi khach hang bang
cach tao su két ndi véi nhau.

Social Media Marketing vé co ban duoc nhiéu ngudi dung sir dung dé chia sé nhimg quan
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diém, thanh tich cua doanh nghiép, 1y do chinh dan dén su phd bién cua Social Media Marketing
1a vi tinh két ndi rong rdi ctia n6. Tuy nhién, néu cac doanh nghiép muén sir dung cong cu nay dé
tiép can khach hang mot cach hiéu qua thi ho phai tra phi. Khi moi ngudi kich vao cac khuyén mai
nay, ho s& duoc chuyén dén trang web cua cac marketer. Diéu nay glup cac khach hang tiém niang
nay s€ ¢ thém céc thong tin Ve san pham hay dich vu ma ho tiém kiém, néu nhu céc san pham va
dich vy do6 dép ung duoc nhu cAu ctia ho thi ho ¢6 thé quyet dinh mua hang.

Gia thuyét H1: Yéu té Social Media Marketing tac dong tich cuc dén hanh vi mua cian ho
chung cu tai thanh phdé H6 Chi Minh.

- Yéu t6 “Content Marketing”

Content Marketing 1a mot cach tiép can khach hang co tinh chién luoc, diéu nay c6 nghia
la Content Marketing s€ ham chura cac danh gié c6 gid tri vé san pham/ dich vu cling nhu cac thong
tin lién quan va nham gitip cho khach hang tiém ning de dang ra quyét dinh. Content Marketing
duogc st dung kha rong rii thdng qua cac blog sé cung cap nhiéu ndi dung hiru ich cho khach hang
tiem nang dya trén s¢ thich va dir liéu nhan khéau hoc cua ho. (Rakic, Beba, & Mira, 2014).

Content Marketing rat hiéu qua trong viéc sir dung dé thu hit nhimg khach hang dang tim
kiém mot sé san pham dé dap tmg nhu cau ctia minh nhung ho lai dang phéan vén trong qua trinh
chon lya. Khi khach hang xem cdc blog va bai dang, néu nhu ho thich, ho ¢ thé kich vao céc
du:ong link dugc cung cap bdi nhiing trang nay. Vi cach thue do s€ gia tang luu lugng truy cap
dén cac website d6 nhiéu hon.

Gia thuyét H2: Yéu t6 Content Marketing tac dong tich cuc dén hanh vi mua can ho chung
cu tai thanh phd H6 Chi Minh.

- Yéu t6 “Search Engine Marketing”

Search Engine Marketing dugc xem nhu 1 nhu cau hang gio ctia da sé cac khach hang. Ho
thuong tim kiém hang tridu nhitng yéu cau dudi dang tir khoa trén cac cong cu tim kiém dé c6
nhitng thong tin lién quan dén san pham va dich vu. Trén thi truong hién nay c6 vo sd nguoi ban
véi cac mat hang da dang hodc cling ¢6 thé ban cung san pham/ dich vy, chinh vi vay cdc marketer
phai dbi mit voi sy canh tranh rat 16n véi cac dbi thu.

Search Engine Marketing (SEM) 1a mét loai hinh tiép thi dua trén Internet lién quan dén
viéc nghién ciru, sir dung nhidu phuong phap Marketing khac nhau nham dwa website ctia doanh
nghiép dung ¢ vi tri hang dau trong két qua tim kiém trén Internet. TOi wu héa céng cu tim
kiém (SEO) duoc xem 1a mot phan cua SEM. (Nabout, Skiera, Stepanchuk, & Gerstmeier, 2012).
N6 nghién ctru tir khéa, phan tich canh tranh va cac dich vu cong cu tim kiém khac nham tang luu
lwong tim kiém dén trang web cua doanh nghiép.

Gia thuyét H3: Yéu té Search Engine Marketing tac dong tich cuc dén hanh vi mua cin ho
chung cu tai thanh pho H6 Chi Minh.

- Yéu t6 “Online Public Relations”

Online Public Relations nhim muc tiéu xay dung va gin giit hinh anh t6t dep ctia doanh
nghiép d6i voi cong ddng, hinh thirc nay phu thudc vao danh tiéng cuia nhan vat cong ching va
cling tiy thudc vao cach thire duy tri danh tiéng cua thuong hiéu théng qua cac phuong tién truc
tuyén. Ngay nay, cac bai danh gia va xép hang ciia Google, vé co ban 14 hd trg truc tuyén dé duy
tri mdi quan hé véi cong chiing. Cac nha ban 1¢ duy tri mbi quan hé coéng chiing bang cach gui thu
va tin nhan lién tuc cho khach hang ctia ho vé cac san phdm moi, uu dai va khuyén mai. Vé6i cach
thirc ndy, khach hang s& cam thiy duoc két ndi v6i thuong hiéu mét cach than thiét hon. Online
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Public Relations ciing dugc quan 1y thong qua cac nén tang truyén théng xa hoi, messengers va
ung dung di dong (Wolburg, 2010) Quan 1y danh tiéng cua thwong hiéu phu thudc vao su lan
truyén trén nén tang cong nghé so.

Gia thuyet H4: Yéu t6 Online Public Relations tac dong tich cuc dén hanh vi mua cn ho
chung cu tai thanh phdé H6 Chi Minh.

- Yéu té “Affiliate Marketing”

Affiliate marketing: La mé hinh quang ba san pham/ dich vy, trong d6 cac nha tiép thi lién
két hodc cac nha quang cao dua trén nang luc, su hiéu biét ctia minh s& thuc hién chién lugc
Marketing nham thu hit v moi chao ngudi ra quyét dinh mua san pham/ dich vu ciia Nha cung
cép. Tiur d6 cac nha tiép thi lién két hodc cac nha quang céo s&€ nhan dugc hoa héng tor Nha cung
cap d6i voi mdi don hang thanh cong (Edelman & Brandi, 2015). Affiliate Marketing tan dung
kha niang cuia cac chii thé néi trén dé c6 chién luoc marketing hiéu qua hon.

Gia thuyét H5: Yéu té Affiliate Marketing tac dong tich cyc dén hanh vi mua can ho chung
cu tai thanh phé H6 Chi Minh.

Search Engine Marketing

Content Marketing

Online Public Relations

Hanh vi mua can ho chung cu

Social Media Marketing tai thanh phé Hé Chi Minh

/4

Affiliate Marketing

E-Mail Marketing

Hinh 5. M6 hinh nghién ctru dé xuat

Nguon: Téac gia dé xuat

- Yéu t6 “E-Mail Marketing”

E-mail marketing 12 mot trong nhiing cong cu Digital Marketing truyén thong. E-mail
marketing mdt l4n nita 1a database marketing, trong d6 co sé dir liéu vé e-mail duoc chuéin bi boi
cac nha 1am online marketing hoic Digital Marketing va cac thu duoc giri dén nhitng nguoi c6 thé
quan tAm dén viéc mua cac san phim (Chadwick & Doherty, 2012). C6 nhiéu khia canh quan trong
gop phan vao thanh cong cua e-mail marketing nhu ty 16 mo e-mail, tra 101 e-mail, khach hang
tiém nang, truy cip vao duong dan cta email, v.v. E-mail marketing, dé c6 két qua nhanh hon,
dugc thu’c hién boi phan mém nhu mail chlmp, drip-in, v.v. E-mail marketing c6 nhiéu loi ich hon
cac nén tang khac nhu E-Mail c¢6 thoi gian hién thi noi dung trong hop thu dén t6t hon va khach
hang c¢6 thé tham khao bét ky lic nao trong tuong lai. Hon nita, ndi dung ctia e-mail phirc tap hon
cac nén tang tryc tuyén khac.

Gia thuyét H6: Yéu t6 E-Mail Marketing tac dong tich cuc dén hanh vi mua cin ho chung
cu tai thanh ph HO Chi Minh.

3. Phuwong phap nghién ctiru

Nghién ctru nay dugc str dung theo phuong phap dinh lugng. Dir li¢u nghién ctru dugc thu
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thap thong qua bang hoi st dung thang do 07 diém (tir hoan toan khong dong ¥ dén hoan toan dong
V). Tong s6 bang hoi dugc phat ra 1a 265 bang va co6 thu vé 250 bang hoi dat yéu cau chiém ty 1¢
93,34%

Dir liéu sau khi 1am sach duoc tién hanh phan tich dic diém miu nghién ctru thong qua cac
théng ké mo ta, sau d6 thuc hién danh gia do tin cay thang do bang hé sé Cronbach’s Alpha, gia
tri thang do bang phan tich nhan t6 kham pha (EFA), dé loai dan cac bién c6 trong s6 nho hon 0,5.
Thang d6 dugc chap nhan khi gia tri hé s6 KMO 16n hon hodc bang 0,5 va nhé hon hodc bing 1
(Othman & Owen, 2002), Eigenvalue 16n hon 1 va tong phwong sai trich dugc bang hodc 16n hon
50% (Gerbing & Anderson, 1988).

4. Két qua nghién ctru
4.1. Phan tich nhan t6 va ddnh gid dj tin cdy

Thang do cac yéu té trong nghién ciru dugc tac gia danh gia bang hé so tin ciy Conbach’s
Alpha, két qua kiém dinh duoc trinh bay trong bang 1. Qua phan tich Conbach’s Alpha cho thiy
cac thang do hé sb Conbach’s Alpha 16n hon 0,6 (0,629 dén 0,866), hé s6 twong quan bién tong
cac bién cta thang do déu 16n hon muic cho phép 0,3 (nhé nhat bang 0,376). Do dé cac thang do
nay déu dat do tin cay (Nunnally & Burnstein, 1994) va dugc st dung trong budc phan tich nhan
t6 EFA. Két qua phan tich nhan t6 kham pha EFA cuia thanh phan cac yéu t6 tic dong dén hanh vi
mua can hd chung cu tai thanh phé H6 Chi Minh cho thay tir 27 bién do ludng thuoc 06 nhan to
trén di trich vao 06 nhan t6 giit nguyén gbc 06 nhan té nay trong khung nghién ciru dé xuit tai
Eigenvalue = 1,120 (>1) va phuong sai trich = 64,548% (> 50%), cho thdy cac bién quan sat déu
c6 hé sd tai nhan té va phan chénh léch dat yéu cau. Bén canh d6, hé s6 Keiser — Meyer — Olkin
(KMO) 12 0,872, c6 gia tri Sig. rat nho cho thiy két qua phan tich nhén t6 12 dang tin cdy.

Bang 1
Két qua phan tich Cronbach’s Alpha va EFA thang do cac yéu té trong mé hinh nghién ciru
£ , .. | Hésb Cronbach’s| Heé sb tai

Yeéu to Ky hi¢u Alpha nhan t6

Search Engine Marketing SEM 0,860

T6i tim kiém san phdm va thong tin ctia san pham| SEM1 0,656

thong qua cong cu tim kiém, trudc khi tién hanh ra

quyét dinh mua san pham

To6i thuong kich vao duong link cé lién quan trén| SEM?2 0,490

cong cu tim kiém

Théng qua cac cong cu tim kiém, t6i tim thdy thong| SEM3 0,648

tin lién quan vé cac san phém va dich vu.

Thong thuong, t6i nhap vao 3-4 két qua tim kiém| SEMA4 0,697

dau tién cta ndi dung tim kiém ctia minh

Cong cu tim kiém hién thi cac két qua co lién quan| SEM5 0,801

nhit & trén ciing

Thong qua cac cong cu tim kiém, Toi khong do du| SEM6 0,648

mua san pham tryc tuyén tir nha ban 1é
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£ A . .~ | Hé s6 Cronbach’s | H¢ sb tai
Yéu to Ky hiéu Alpha nhan t6
Content Marketing CM 0,835
Téi thich doc tryc tuyén cac ni dung lién quan vé| CM1 0,715
cac san pham t61 dy dinh mua.
T6i thuong kich vao duong link “thém théng tin”,| CM2 0,687
“bi€t thém”, v.v. Néu bai dang / blog tha vi vé diéu
gi do.
T6i thich tim kiém thong tin v& san pham dé so sanh|  CM3 0,766
va lya chon san pham
T6i xem cdc bai danh gid trén YouTube / Cac bai| CM4 0,695
danh gia truc tuyén khéc vé san pham t61 mudén mua
T6i kich vao dudng link dé duoc cung cép thong tin| CM5 0,622
va dénh gid v€ san pham trong cac blog hodc cac
trang thuong mai dién ta.
Online Public Relations OPR 0,848
Tbi thich xem céc tin nhin, khuy‘én mai vé san phém OPR1 0,777
dugc ca nhan hoa trén thu giri vé E-Mail ca nhan.
T61 thich nhiing nha ban l¢ luén thong bao vé san| OPR2 0,771
pham va gitp dua ra quyét dinh tot hon
T61i mua san pham tir nhimng ctra hang tryc tuyén vi| OPR3 0,772
ho cung cap thong tin vé san pham mot cach hiéu
qua va kip thoi
T61 thich mua hang tir nhimg nha ban ¢ tryc tuyén vi| OPR4 0,680
ho cung cap day du thong tin ve viéc mua hang va tra
hang
Social Media Marketing SMM 0,745
T6i la thuong xuyén dung Facebook hodac it nhat moét| SMM1 0,599
nén tang truyen thong xa hoi khac
T6i sir dung mang xa hoi dé kham phé cac san pham| SMM2 0,799
trén mang xa hoi
T61 thuong kich vao quang cdo trén mang xa hdi SMM3 0,492
T61 truy cép trang web cua cac nha ban lé tryc tuyén| SMM4 0,554
va kham pha thong tin vé san pham
Affiliate Marketing AM 0,866
T6i str dung phiéu giam gia tryc tuyén tir cac trang| AM1 0,680
web khac nhau khi mua san pham
T6i nhp vao link san pham / dich vu hogc cac nha|  AM2 0,638
ban 1¢ truc tuyeén khi t6i doc blog d¢ truy cép trang
san pham
T6i nhap vao duong link san pham / dich vu hodc| AM3 0,671

cac nha bén 1¢ truc tuyén khi t6i xem cdc danh giad
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£ x , .. | Hésb Cronbach’s | H¢ sb tai
Yeéu to Ky hi¢u Alpha nhan t6
trén YouTube dé truy cép vao trang san pham
T6i truy cap trang web cua san pham bang cachnhip| AM4 0,725
vao duodng link duge cung cap boi cac chuyén gia
hodc cong dong
E-Mail Marketing EM 0,700
T6i di doc E-Mail do cac nha ban 1¢ truc tuyén giri EM1 0,514
T6i quan tam dén cac chuong trinh’khuyé,n maiqua| EM2 0,616
e-mail cua cac nha ban lé truc tuyén lién quan dén
san pham
Tﬁi’kl'ch vao duong link ctia cac nha ban 1€ truc| EMS3 0,799
tuyén thong qua E-Mail do ho giri
E-Mail tir c4c nha ban 1¢ tryc tuyén doi khi khién t6i| EM4 0,889
mua san pham cua ho
Hanh vi mua ciin h§ chung cu tai thanh phé Ho 0629
Chi Minh '
Mua san pham bang cong cu digital MKT la nhanh| CBBRC1 0,587
nhat
Bit ky khi nao co thé, t6i s& mua hang thong qua| CBBRC2 0,527
cong cu digital MKT
T6i gi6i thiéu cho nguoi khac mua san pham thong | CBBRC3 0,623
qua cong cu digital MKT
Ngudn: Két qua phan tich dir lidu cua tac gia
4.2. Phan tich héi quy bpi
Bang 2
Két qua phan tich hoi quy
Hg s6 hoi quy chua | HE s6 hoi quy dwge | HE sd
Tén bién dugc chuan hoa chuan héa Sig.
Héng $b 0,253 0,001
Search Engine Marketing 0,155 0,195 0,000
Content Marketing 0,170 0,201 0,000
Online Public Relations 0,139 0,210 0,000
Social Media Marketing 0,205 0,227 0,000
Affiliate Marketing 0,146 0,242 0,000
E-Mail Marketing 0,138 0,179 0,000

R2=0,776; R? hiéu chinh = 0,776; Hé s6 Durbin — Watson = 1,642

Ngudn: Két qua phan tich dit liéu cua tac gia
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Sau khi thyc hién phén tich nhan t6 kham pha, ta tién hanh phan tich hdi quy boi. Két qua
cho thiy gia tri théng ké F = 144,482 ctia m6 hinh véi muc ¥ nghia sig. = 0,000 < 0,05, cho thiy
md hinh hdi quy tuyén tinh boi pht hop véi tap dir lidu va co thé s dung dugc. Hé sb R? hidu
chinh = 0,776, chimg t6 cac nhan t6 nay giai thich dwoc 77,6% bién thién ctia bién phu thudc. Hé
s6 Durbin — Watson ctia mo hinh c6 gié tri 13 1,642 va hé sé phong dai phuong sai VIF < 10 nén
ta két luan hién tuong da cong tuyén cua mo hinh 1a khong dang Ké.

Dua vao két qua phan tich cho thay, véi mot cAp do thay doi vé nhan t6 Search Engine
Marketing thi Hanh vi mua ctia khach hang dbi véi can ho chung cu tai thanh phd H6 Chi Minh s&
tang 0,195 cAp d6. Tuong tu dbi v6i Content Marketing, Online Public Relations, Social Media
Marketing, Affiliate Marketing, E-Mail Marketing.

5. Két luan, goi y

Duya trén két qua nghién ciru tac gia dé xudt mot sb giai phap nham ting chat luong céc
phuong tién Digital Marketing dé thuc day hanh vi mua ctia nguoi tiéu dung nhu sau:

Tha nhit, xac dinh khach hang muc tiéu

Pé chién lugc Digital Marketing hiéu qua, viéc dau tién doanh nghiép can lam 1a phai xac
dinh dugc t€p khach hang muyc tiéu. D€ thu hit sy chli y cia nhém khach hang nay, doanh nghiép
can phai cho ho thay dugc ho dang nhan dugc nhiing gié tri cot 161 nao. Cu the:

- Xac dinh khach hang muc tiéu thong qua viéc ndm rd cac yéu t nhan khau hoc
(demographics) d€ xac dinh nhu cau cta khach hang, va tir dit liéu dugc phan tich d6, Ching ta dé
dang phat trién chién lugc Digital Marketing dua trén nhirng hanh vi mua ctia khach hang.

- Chia nho nhém ddi tugng d6 thanh nhiéu phan khic khac nhau, khi d6 gitp xac dinh
duoc ndi dung truyén tai chit ché hon, khién cho mdi thong diép cham dén trai tim timg phan khuc
khéch hang tiém nang riéng biét mdt cach hi€u qua nhat.

- Xéc dinh dugc nhung nhu cau riéng ma timg phan khuc khach hang tlem ndng dang tim
kiém, va bat ddu cung cép cho ho nhiing gia tri phtt hop ma ho dang mong mudn.

Thr hai, giam thiéu thoi gian mua cin ho

Céc doanh nghiép can tao diéu kién thuan lgi cho khach hang giam thiéu thoi gian mua cin
ho thong qua xay dung hé thong tiép nhéan, xir 1y thong tin va tra 101 khach hang mot cach nhanh
nhat. Cac doanh nghiép can st dung cac phan mém hd tro dam bao giao dich dugc thuc hién mot
cach nhanh nhat.

Th ba, chi tiét hoa san pham cin ho chung cu

Viéc chi tiét hoa san pham cin ho chung cu trén website nhdm tao cho khach hang nam rd
thong tin chi tiét vé cin ho chung cu 1a mot trong nhimg yéu té dé thu hit khach hang. Song song
vé6i viée chi tiét hoa san pham cin ho chung cu can phai dam bao chit lvgng nham tao uy tin va
niém tin cho khach hang. No6i dung cac théng tin can chinh xac, day du dé khach hang hiéu va cam
nhén o hon vé san phém can ho chung cu tranh tinh trang c6 sy khac biét gitta cdm nhan cua
khach hang tir thong tin quang cao so v6i thyc té khi nhan hang.

Thir tu, kénh truyén théng mang xa hoi

Trude ddy, ddi voi mot sé doanh nghiép, social media (kénh truyén thong mang xa hoi)
van la mot khai niém twong d6i méi. Khi su phat trién ctia social media dan bung nd, nhiéu doanh
nghiép ciing khong biét phai lam gi véi trang mang xa hoi ctia minh, ho chi biét rang doanh nghiép
ho nén str dung ma thoi.



58 Nguyén T. Phung, Nguyén T. H. Nhung. HCMCOUJS-KY yéu, 161), 46-60

Con trong thoi cong nghiép 4.0 hién nay, néu thuong hiéu ciia doanh nghiép chi hién dién
trén mang xa hoi khong thoi thi né ciing nhanh chéng bi lu mo va ling quén mai mai. Pidu quan
trong trong thoi 4.0 doanh nghiéo can lam 1a: (1) nham dung khach hang muc tiéu, (2) thu hut ho
va dong thoi phat trién manh cac kénh social media, (3) xdy dung website hodc (4) fanpage chét
luong ... Tat ca dé bién cac kénh nay thanh mot ngudn khach hang tiém ning cho doanh nghiép.

Céc doanh nghiép phai tao ra trai nghiém mua sim hap dan cho khach hang véi cac cong
nghé hinh anh ba chiéu (hologram), thuc té o (virtual reality) va di dong. Su két hop gira thuc va
40 1am gia tang su tién loi cho khach hang. Dic biét, cach so sanh gia ca san pham cua ngudi tiéu
dung ciing dién ra trén khong gian sd, dic biét 1a tir dién thoai di dong.

Thr ndm, tao uy tin va bao mat cho website thuong mai dién tur

Website thuong mai dién tir phai c6 chinh sach bao mat thong tin va huéng din khiéu nai
hop 1y. Didu nay s& giup ngudi mua tin tudng khi tim klem thong tin va it do du khi dua ra quyét
dinh mua. Dé tranh truong hop bi hacker, doanh nghlep can phai dugc kiém soat chat ché va ap
dung cac kiém tra an toan thong tin ngay tir khi phat trién ang dung va sau khi dwa vao cung cap.
Dong thoi, doanh nghiép thudong xuyén tién hanh ra soat va danh gia lai mirc do an toan cua cac
hé thng vi theo thoi gian hé thdng thuong xuét hién cac 15 hong, rii ro méi. Hién nay, da phan
céc website chua chti trong nhiéu dén nhﬁfng nguyén tic nély Mot sb don vi sau khi c6 dugc théng
tm ctia khach hang d4 ban lai hodc dé mat vao tay cac d01 tuong pham phép, gay ra nhiéu vy mat
cap tai khoan ngan hang. Trong nhiéu trudng hop, khi can giai quyet nhirng van de lién quan dén
khiéu nai hang hoa, ngudi mua hang ciing khong c¢6 co sé phap 1y dé bao vé quyén loi cia minh,
do véy, ho khong tin tudng vao cac website thiéu thong tin vé bao mat.

Thu sau, dua website trén top google

Doanh nghiép can tranh thir tir web51te trén top google giéng nhu doanh nghiép s& hitu vi
tri mat tién dt gia. Trong th0'1 dai bung nd internet, mdi doanh nghlep can tao website cho riéng
minh. Diéu ndy v cing can thiét va quan trong. Co thé néi riang, website chinh 13 bd mit cta
doanh nghiép.

Website can dugc xay dung hé théng content va backlink chat lwong. Tir d6, website duoc
cai thién vi tri trén cong cu tim kiém. Khi d6, san pham cua doanh nghiép sé tiép can khach hang
nhanh chong va thanh cong.

Tht bay, tao ra Content t6t trong Marketing cin ho chung cu

Dé viét dugc mot content tét doanh nghiép can chu trong vao cac yéu té sau: Content phai
gy duogc sy chu y, thuwong hié¢u phai dugc nhac dén trong content, thiic ddy dong co mua hang cho
khach hang.

Tha tam, cdp nhat xu hudng Digital Marketing moi nhét

Trong nhiing nim qua, linh vyc Digital Marketing da c6 nhiing budc thay d6i manh mé.
Doanh nghiép can dau tu nhiéu thoi gian dé tim hiéu vé nhitng xu thé phat trién méi nhat trong
nganh tir cic blog marketing trong nudc hodc nudc ngoai dé hoc tip nhimng cach lam Digital
Marketing thanh c6ng ciia nhimng thwong hiéu 16n trén thé giéi. Pong thoi, doanh nghiép hay céap
nhat thuong xuyén nhiing tin tirc moi trong ngdy, tir tin thoi sy cho dén nhitng cau chuyén nho
nhung duoc lan truyén phd bién trén mang. Tat ca nhing thong tin doanh nghiép thu dwoc déu co
thé chuyén thanh ¥ tudng sang tao hodc ciing c6 thé 1a chit liéu chinh dé 1am mot chién dich Digital
Marketing dat hiéu qua nhét.
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