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TOM TAT
~ Nghién cuu nay diéu tra cdc yéu té anh huéng dén y dinh mua theo nhom truc

tuyen tai Viet Nam. Dit liéu dwoc thu thap tir 201 khach hang tiém nang, nhing nguoi
da tung tham viéng wgbsite nhom mua. Phép phan tich nhan t6 va hoi quy dwoc dung
dé xdc dinh cac yeu 1o tac dong chinh den y dinh mua hang theo nhom. Ket qua chi ra
rang khi nguwoi tiéu dung dimng trudc viéc mua nhom, sy tin twong co mot hiéu irng manh
mé, sy hoa hop la yéu té quan trong tiép theo, ké dé la yéu t6 gid giam va yéu to tam Iy
ddam dong tac dong it hon. Két lugn ciia nghién ciru dem lai mot 0 ham y cho cac doanh
nghiép kinh doanh theo hinh thicc ban hang theo nhom tryc tuyén. Theo do, cdac doanh
nghiép kinh doanh theo loai hinh nay cdn phai tao dwoc su tin tuwong cho khdach hang,
khai thac thé manh ban hang theo nhom voi murc gia giam cua minh.

Tirkhoa: Y dinh mua theo nhom, su tin tudng, su hoa hop, tim 1y dam dong, gia giam.

ABSTRACT

The research explores the main factors affecting the intention of online groups-
buying in Vietnam. Data was collected from 201 potential customers who have visited at
least a group-buying website. The results indicate that the trust has the most powerful
effect on group-buying. The conformity is the second importance. Finally, discount and
“herd” factors have the least effect on online group-buying. The research has drawn
out some managerial implications in attracting consumers to join online group-buying.
Online firms need to create customer trust and exploit the strength of low price to be
successful in this special business model.

Keywords: Group-buying intention, trust, conformity, herd factor, discount price.

1. GIOI THIEU web nhom mua 16n nhat tai My (Groupon,

Phuong thitc mua theo nhém méi 2011). Tai Viét Nam, dén thoi diém cudi
xudt hién khoang vai nim tr¢ lai day, nam 2011, di c6 xap xi 100 website dang
nhung da ndi tiéng khép thé gioi voi sae  hoat dong theo mo hinh mua hang theo
hat manh 1idt va thuc sy tré thanh mot Dhom, tp trung chu yeu tai cac thanh pho
mé hinh kinh doanh méi ddy hdp dan. 10n nhu Ha Noi, Thanh pho Ho Chi Minh
O My, mua theo nhom da tré thanh mot V& Pa Nang (Vneconomy, 2012). Sy phat
hién tuong rat phd bién trong nhitng nim trién cua cac website néy da tao nég mét
qua, tinh dén thang 1 nim 2011 ¢6 hon 50 Xu hudng mua hang méi cho nguoi tiéu
triéu nguoi ding ky Groupon.com, trang dung, dong thoi cling tao nén dién mao
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khac la vé cung cach truyén thong va tiép
thi cho hoat dong thuong mai ban 1é. Do
s0 lugng website kinh doanh mé hinh nay
ngdy mot nhiéu, nén cac website déu rat
nd luc xay dung thuong hiéu. Trai qua
mot thoi gian phat trién, thir hang cta cac
website mua theo nhom ¢ Viét Nam cling
duoc dinh hinh 1o nét.

Ajzen va Fishbein (1980) lap luan
rang mot ngudi san sang dé thuc hién
(hoic khong thyuc hién) mot hanh vi 14 yéu
t6 quyét dinh tryc tiép dén hanh vi thyc
té ciia nguoi d6. Trong nghién ctru nay,
chung ta x4c dinh y dinh mua theo nhom
trye tuyén nhu mirc do ma ngudi mua san
sang dé tham gia mua theo nhom va mua
san phém hodc dich vu tir nhém mua. Dé
kinh doanh thanh cong, cac nha quan ly
kinh doanh trén cac website mua hang theo
nhom can hiéu biét cac yéu té ¢t 18i dan
dén y dinh mua cta khach hang. Tir do,
ho cai thién ndi dung va dich vu ctia web-
site kinh doanh dé hinh thrc ban hang nay
cang pho bién va dang tin tuong hon. Muc
tiéu ctia bai bao nay 1a xac dinh cac yéu tb
c6 thé anh huong va mic do anh hudng
ctia chung dén y dinh mua theo nhom truc
tuyén cua khach hang.

2. Y PINH MUA THEO NHOM
TRUC TUYEN

Mua theo nhém truc tuyén la mot nhoém
khach hang c6 cung nhu cdu cho mét sé dich
vu hodc san pham trén internet (Chen va cong
su, 2002). N6 loai bo gidi han dia ly va lam
tang kha ning dam phan gia mua hoic diéu
kién mua tot hon. Co ché mua theo nhom truc
tuyén dang dugc sir dung rong rii cho ca giao
dich kinh doanh B2B va B2C, nguoi mua va
ngudi ban tin rang loai hinh nay c6 thé dan
dén 1oi nhuan tdt hon (Anand va Aron, 2003).
Nhu vdy, mua hang theo nhém tryc tuyén 1a
hinh thirc nhiéu ngudi ciing mua mot hang hoa
hodc dich vu thong qua mdt cong ty trung gian
(website nhom mua) trong khoang thoi gian
quy dinh dé duoc hudng mirc gia wu dii. Loai
san pham nay s& duoc giam gia 30% - 90%
s0 v4i gia ban ngoai thi truong néu nhu co du

luong nguoi cung dat mua trong mot khoang
thoi gian nhat dinh (Vneconomy, 2012). Mua
theo nhom c6 nhiéu lgi thé, chéng han nhu
giao dich d& dang, nhanh chéng, c6 thé mua
hang 24/24 ¢io, vi tri dia 1y khong han ché,
va lam tang kha nang thuong luong gia hoac
cac diéu khoan mua hang tot hon. Trong mo
hinh kinh doanh nay c6 3 dbi trong tham gia
gdm cong ty cung cap hang héa hay dich vy,
cong ty diéu hanh website mua theo nhom, va
khach hang 1a nguoi tiéu dung. Giao dich chi
xay ra khi sd luong ngudi tham gia thuc té
16n hon sb lugng tdi thiéu va cac khach hang
tiém nang dong y v6i cac dé nghi mua (Cohen,
2009).

Tam ly dam dong va y dinh mua hang
theo nhom

Pi va cong su (2011) trong nghién ctru
vé cac yéu t6 anh huong dén hanh vi mua
theo nhom truc tuyén tai Pai Loan, da cho
thay c6 nhing yéu t6 tic dong dén ¥ dinh mua
theo nhom tryc tuyén d6 1a yéu t6 “bay dan”,
y thirc gia, tinh twong hd, sy hoa hop va sy
tin tuong. Yéu td “bay dan” con goi la “tam
ly ¢am dong” thé hién rang qui mo hién tai
ctia nhom, duge xac dinh béi sd lugng don
dat hang, s& anh huong dén quyét dinh mua
hang cua nhitng ngudi mua tiém niang. Tam
ly ¢am dong xay ra khi s6 luong cac khach
hang c6 nhitng hanh dong twong tu nhau lam
anh huodng dén hanh dong cua mot c4 nhan
khac. Néu mot dé nghi ban hang trén trang
web nhom mua c6 s luong don hang 16n s&
lam cho khach hang tiém ning nghi rang day
1a mot dé nghi ban hang t6t (chat luong san
pham tot, san pham d6 dugc tin ding, san
pham hop thoi), ho s& c6 thé thay d6i ¥ dinh
mua va tham gia mua d& nghi ban hang nay.
Va nguoc lai néu khach hang tiém ning thay
mot dé nghi ban hang c6 it ngudi mua, ho s&
nghi rang d6 1a mot dé nghi ban hang khong
tt, ho s& thay doi y dinh mua, khong mua
theo dé nghi ban hang d6. Piéu d6 cho thiy
y dinh mua ctia nguoi tiéu dung bi anh huong
boi sb luong don dat hang cho mot san pham
hodc dich vy, hay néi cach khac y dinh mua
cua khach hang bi dnh hudng boi tam 1y dam
dong. Gia thuyét dugc dé nghi la:
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HI: Tam Iy dam dong dnh hwong dén
¥ dinh mua theo nhém truc tuyén cia ngueoi
tieu dung.

Gia giam va y dinh mua hang theo
nhom

Boonme va cong su (2011) da nghién
ctru vé quyét dinh cta ngudi mua theo nhom
tryc tuyén nhan thdy yéu t6 giam gia cé tac
dong manh dén y dinh mua theo nhém tryc
tuyén. Gia giam duoc dinh nghia 1a mirc do
ma nguoi mua hai long véi ndi dung gia giam
do céc website mua theo nhom cung cip. Theo
Liao va cong su (2012), sé luong hang hoa
hodc dich vu giam gia ctia nha cung cp 1a mot
dong luc rat 16n dé hinh thanh céac lién minh
nham tan dung loi thé gia thap hon ma khong
can dat hang nhiéu hon so véi nhu cau thuc
té ctia nguoi mua. Nguoi tiéu ding c¢é y thic
vé gia, 1a nhitng ngudi c6 su quan tdm nhiéu
dén gia ca. Ho danh nhiéu thoi gian suy nghi
vé gid va loi ich ma ho nhan dugc khi mua
hang v6i mot mic gia thap (Kukar-Kinney va
Grewal, 2006). Ho danh gia sb tién tiét kiém
dugc khi mua san pham ¢ mirc gia thap. Dicu
nay khong c6 nghia 1a ho quan tdm tuyét dbi
dén thong tin giam gia, ma rit c6 thé ho danh
gia tuong ddi tién tiét kiém cho cai gia phai
tra. Két qua 13, ho c6 kha ning tham gia mua
hang hoa va dich vu ¢ noi c6 mot muc gia tdt
hon ¢ noi khac (Babin va cong sy, 2007). Do
d6 gia thuyét duoc dé nghi la:

H2: Yéu t6 gid gidm danh hwong dén y
dinh mua theo nhém triee tuyén ciia nguoi tiéu
dung.

Tinh twong hé va y dinh mua hang
theo nhom

Tuong hod 1a mot tinh ning co ban cua
cong dong truc tuyén, néu cac thanh vién nhan
duoc mot s6 ngudn luc hd tro xa hoi tir cong
ddng, ho s& c6 hanh vi phan hdi tich cuc twong
tmg (Preece va Krichmar, 2003). Dé cong
déng hoat dong tdt, cac thanh vién trong cong
ddng phai thyc hién nguyén tic twong hd.
Trong thuong mai dién tir, khi nguoi tiéu dung
mudn mua mot cai gi do trén mang, ho s& léng
nghe y kién ctia nhitng nguoi khac. Néu cac
kién nay giup ho ¢é su lya chon mua tdt, ho s&

bay t6 long biét on va giri ¥ kién ciia ho trén
web. Céc thong tin tich Iy trén website cho
phép nguoi tiéu ding c6 kién thirc nhiéu hon
va ting sy tin tudng cua ho trong san pham, nd
con cung cb y dinh mua theo nhom ciia nguoi
tiéu dung trén website (Pi va cdng su, 2011).
Gia thuyét dugc dé nghi la:

H3: Tinh twong hé anh hudng dén y
dinh mua theo nhom truc tuyén cua nguoi tiéu
dung.

Sw hoa hop va y dinh mua hang theo
nhom

Theo Park va Feinberg (2010), su hoa
hop 1a mot loai anh huong cua xa hoi lién
quan dén mot sy thay doi trong niém tin hay
hanh vi dé hoa hop v6i mot nhom. Su hoa hop
1a sy thay ddi ctia mot ca nhan trong viéc danh
gi4 san pham, san sang mua, hanh vi mua theo
su danh gia, sin saing mua va hanh vi mua cta
nhém tham khdo. Chen va Lu (2010) nhan
thdy sy hoa hop cua nguoi tidu dung c6 anh
huong dén y dinh mua. Sy hoa hop 1a mot loai
anh huong xa hoi lién quan dén mot su thay
d6i hanh vi dé phu hop v6i mot nhom. Ngudi
tiéu dung thuc hién mot quyét dinh mua nhom
pht hop véi cac thong tin trao d6i trong cong
ddng a0. Sy hoa hop lam thay ddi y dinh mua
vi sy thich tht hay sy khuyén can cua cac
thanh vién khac trong nhom (Pi va cong sy,
2011). Gia thuyét dugc dé nghi la:

H4: Sw hoa hop dnh heong dén y dinh
mua theo nhém tryc tuyén cia nguoi tiéu
dung.

Sw tin twong va y dinh mua hang theo
nhom

Su tin tudéng dugc xem la mat yéu td
quan trong d6i voi khach hang dé tao ra va
giit mdi quan hé véi cac nha cung cip (Deng
va cong sy, 2010) va thuong dugc nghién
ctru trong ngilr canh thuong mai dién tir. Theo
Pavlou va Gefen (2004), su tin tuong 1la mot
van dé quan trong trong y dinh mua sam.
Néu nguoi tiéu dung khong co6 du niém tin
d6i voi cac nha cung cp, nguoi tiéu dung s&
khong dit hang vi ho khong mudn bj loi dung
(Gefen, 2000). Khi cac thanh vién cong dong
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cam thay ¢ niém tin trong cong dong, dleu
d6 c6 thé anh huong dén dong co mua sam
Jarvenpaa va cong sy (2000) da ching to niém
tin c6 thé 1a mot yéu t tién dé cho ¥ dinh giao
dich. Khi khach hang tin tudng cac website
ban hang theo nhém lam dung theo nhiing gi
da hira, cung cip thong tin chinh xac vé san
phém va nha san xuét, s& chiu trach nhiém vé
cac dé nghi ban hang thi khach hang s& co ¥
dinh mua manh hon. Do do, gia thuyét duoc
dé nghi 1a:

HS5: Si tin tuong dnh hidng dén y dinh
mua theo nhém tric tuyén cia nguoi tiéu
dung.

3.PHUONG PHAP NGHIEN CUU

Nghién ctru dugce tién hanh theo hai
budc 1a nghién ctru so by va nghién ciru
chinh thurc. Nghién ctu so bd duogc thuc
hién thong qua hai phuong phap thao luan
nhém va thdo luan tay do6i. Thao luan
nhom v6i 05 khach hang timg mua hang
theo nhom tryc tuyén nhdm xem céc yéu
t6 ndo sé anh huong dén y dinh mua theo
nhom truc tuyén cua khach hang va xac
dinh cac thanh phan cua y dinh mua theo
nhom truc tuyén. Budi thao luin tay doi
v6i 10 khéach hang da tung mua hang theo
nhom truc tuyén nham hiéu chinh lai cac
thang do cua céac tac gia nudc ngoai sao
cho d& hiéu va phu hop véi dic thu hoan
canh tiéu ding tai Viét Nam. Céac y kién
dong gop trong budi thao luan duogc ghi
nhan, cing v6i co so 1y thuyét tac gia da
tong hop dé xay dung bang cau hoi dinh
luong cho nghién ctru chinh thire. Tir két
qua hiéu chinh thang do, bang cau hoi

khao sat gdm ba phan: (1) Gi6i thiéu vé
cac website nhdm mua va cau héi gan loc
d6i tuong tra 10i; (2) Cac _phat biéu chinh
thire lién quan dén cac yéu té anh huong
dén y dinh mua theo nhom tryc tuyén cta
khach hang voi thang do Likert tir 1 dén 5
v6i y nghia 1an luot tir “hoan toan khong
ddng y” cho dén “hoan toan dong y”; va
(3) Cac cau hoi vé cac dic diém ca nhan
cua dap vién.

Nghién ctru chinh thuc 1a giai doan
thu thap dit liéu bang bang cau hoi khao sat
v6i qui mé méu ké hoach 1a 240. Phuong
phap chon mau thuén tién dugc dung cho
cac dbi twong khao sat co sir dung internet
thuong xuyén va da timg viéng tham céc
website mua hang theo nhom. Ti 1€ phan
hdi ctia cude khao sat 1a 90%, trong d6 co
14 bang tra 16i khong dat yéu cau. Cudi
cung 201 bang tra 161 dugc st dung cho
phan tich thong ké. Hé sb Cronbach Al-
pha dugc ding dé danh gia do tin cdy cua
thang do; phan tich nhan t6 (EFA), phan
tich twong quan va hoi qui da bién duoc
dung dé kiém dinh cac gia thuyét nghién
ctru; phan tich mo ta duoc dung dé mo ta,
giai thich cac yéu t6 trén.

4. KET QUA NGHIEN CUU

Két qua nghién civu dinh tinh

Thong qua nghién ctru dinh tinh mot
s6 bién quan sat cua khai niém yéu t6 thm
Iy dam dong, yéu tb gia giam, tinh twong
ho, su hoa hop, sy tin tudng, y dinh mua
dugc diéu chinh phi hop véi ngit canh
nghién ciu (Bang 1).
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Bang 1. M ta thang do di dwoc diéu chinh

Yéu t6 anh huéng

Thang do

Tam 1y ddm dong

Gia giam

Tinh twong hd

Su hoa hop

Su tin tudng

Y dinh mua theo nhém truc tuyén

Nhiéu ngudi ciing mua chat lwong tét hon, dugc tin
dung hon*, hinh anh san pham xuat hi¢n nhi¢u*, cam
thay an toan hon.

Gia 1a nguyén nhan chinh*, khi mua tim xem c6 gidam
gia khong*, quan tam dén su khéac biét vé gid*, tan
dung gia thap*, nd luc tim gid thap.

Sén sang chia sé thong tin*, sin sang nhan thong tin*,
gitip dé nghi ban hang tr¢ nén kha thi*.

Thich tham gia cting véi nhiéu ngudi, mua giéng nguoi
khéc*, mua cadc mat hang phd bién.

Website nhom mua 1am dung 101 hira, cung cap thong
tin chinh xéc, chiu trdch nhi€ém vé hang héa/dich vu*,
co tinh trung thyec.

Loai hinh mua thu hat, quan tdm*, c6 thé tham gia,
mua trong tuong lai, gidi thi¢u cho nguoi khac.

Ghi chii: * Bién va thang do c6 diéu chinh bo sung dua trén nghién ctru dinh tinh

Dic diém mdu nghién ciru dinh luong

Mau nghién ctru bao gdm nhiing
khach hang di ting thim viéng cac
website mua hang theo nhém. Trong mau
co ty 1€ nam va nit chénh 1éch nhau kha
cao, nam chiém 28% va con lai 72% la
nir; ti 1& nhitng nguoi tra 1oi tir 18 dén 35
tudi chiém dai da s6 82%. Nhom dap vién
c6 thu nhap dudi 5 triéu chiém 29%, tir 5
cho dén dudéi 8 tri¢u chiém 28%, tir 8 cho
dén duéi 11 triéu 1a 20%, tir 11 triéu tro
1én chiém 23%. Mau nghién ctru 13 nhimg
nguoi c6 kién thic, dat trinh do dai hoc
62%, trinh d¢ trén dai hoc va dudi dai hoc
chiém khoang tir 17 dén 21%. MAu nghién
ctru dai dién cho nguoi tiéu dung lam viéce
trong nhiéu vi tri khac nhau nhu: sinh vién
58%, gido vién 14%, kinh doanh 10%,
nhan vién vin phong chiém 25%, va cong
viéc khac chiém 13%.

Céc website da tung dugc dap vién
tham viéng gdém c6: 79% nhommua.
com, 63% la hotdeal.vn, 61% muachung.
vn, 45% cungmua.com, 24% dealsoc.
vn, 20% khuyenmaivang.vn, 17% cucre.
com, 17% diadiemvang.net, thap nhat 1a
runhau.vn chiém 12%. Con lai 13 mot sd

webiste khac nhu sieumua.com, coupon-
hot.vn, sahadeal.vn, nhanhmua.vn, viet-
pon.com, solo.vn, dealvip.vn, 247shop-
ping.vn,...chiém 16%.

Théng ké mé ti

Céac bién dinh lugng bao gém 19 bién
quan st phan dnh cac yéu t6 anh huéng va
5 bién quan sat phan anh y dinh mua theo
nhom truc tuyén Tri trung binh cac bién
nay duoc thé hién trong Bang 2. Két qua
cho thdy cac yeu t6 déu co tri trung binh
16n hon 3, thé hién sy dong tinh kha cao
trong cac dap vién. Tri trung binh 16n nhat
1a 3,94 thugc yéu té gia giam. Trong diéu
kién kinh té kho khan hién nay, y dinh mua
theo nhom truc tuyén nhan duoc su déng
tinh kha cao 3,59.

Két qua kiém dinh thang do

Cac két qua thu dugc tr do tin cay
Cronbach’s Alpha va phan tich nhan t6
kham pha EFA cho thay thang do cac khai
niém nghién ctru déu dat yéu cau vé gia trl
hiéu dung va d¢ tin cay (Bang 2). Tt ca
cac bién quan sat deu c6 hé sb tai nhan t6
16n hon 0,6. Hé s6 Cronbach’s Alpha 16n
hon 0,8 chimg to thang do ludng tot.
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Biang 2. Két qua phan tich nhan t6 va do tin ciy
) H¢ s6 tai nhan t6
Nhén to
1 2 3 4 5

Yéu té dam dong
Gia tri Eigen = 1,878; Phuong sai trich (%) = 9,885; Cronbach’s Alpha = 0,8167;
Tri trung binh = 3,68
Nhiéu ngudi cung mua chit luong tot hon 0,848
Nhiéu nguoi cung mua, dugce tin dung hon 0,863
Nhiéu ngudi cung st dung, hinh anh

, 2 I A 1A 0,620
san pham xuat hi¢n nhiéu lan
Nhiéu ngudi cling mua, cam thay an toan hon 0,720
Yéu t6 gia giam
Gia tri Eigen = 2,027; Phuong sai trich (%) = 10,668; Cronbach’s Alpha = 0,8039;
Tri trung binh = 3,94
Gia giam 1a Iy do chinh dé mua 0,674
Khi mua tim xem c6 giam gia khong 0,800
Quan tam sy khac biét vé gia 0,796
Tén dung gi4 thap 0,640
N& lyc tim gia thap 0,665
Tinh twong hd
Gia tr1 Eigen = 1,099; Phuong sai trich (%) = 5,783; Cronbach’s Alpha = 0,8465;
Tri trung binh = 3,37
Nguoi tiéu dung sin sang chia sé thong tin 0,781
Nguoi tiéu dung sin sang nhan thong tin 0,750
Ngudi tiéu dung giup dé nghi 0.735
ban hang tré nén kha thi ’
Su hoa hop
Gia tri Eigen = 1,312; Phuong sai trich (%) = 6,904; Cronbach’s Alpha = 0,8068;
Tri trung binh = 3,05
Thich tham gia ciing v6i nhiéu nguoi 0,809
Thich mua gidng nguoi khac 0,825
Thich mua m3t hang pho dung 0,678
Sw tin twéng
Gia tr1 Eigen = 6,735; Phuong sai trich (%)=35,447; Cronbach’s Alpha = 0,8736;
Tri trung binh = 3,10
Website nhém mua lam dung 161 hira 0,730
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Website cung cap thong tin chinh xac
Website chiu trach nhiém

Website trung thuc

0,841
0,820
0,827

Y dinh mua theo nhém trie tuyén

Gia tr1 Eigen = 3,375; Phuong sai trich (%) = 67,499; Cronbach’s Alpha = 0,8782;

Tri trung binh = 3,59

Viéc mua theo nhom c6 su thu huat
Quan tam to1 viéc mua nhom
C6 thé tham gia mua hang theo nhom

S€ mua theo nhém trong tuong lai

Gidi thiéu cho nguoi khéac loai hinh mua nay

0,786
0,849
0,883
0,768
0,818

Phén tich twong quan

Bang 3 md td h¢ sO tuwong quan
Pearson phan anh muc d§ chat ché cua
moi lién hé tuyén tinh gilta cac bién doc

1ap v61 nhau, gitra cac bién doc lap va bién
phu thudc, dong thoi xac dinh gia tri phan
biét cua thang do.

Béang 3. Ma tran twong quan

1 2 3 4 5 6
Tam ly dam dong 1 0,336** 0,505** 0,360** 0,305** 0,390**
Gia giam 1 0,452** 0,392%*  0,327** (0,429**
Tinh twong hd 1 0,493**  0,453%* 0,452%*
Su hoa hop 1 0,484%*  (,527**
Su tin tuong 1 0,582%*
Y dinh mua theo nhom 1

Ghi chii: **Twong quan Pearson cé ¥ nghia thong ké ¢ mire 0,01

Hau hét hé sé twong quan gilta cac
bién cao hon 0,3 thé hién mdi lién hé twong
quan tuyen tinh gitra cac bién khé chat ché.
Hé s6 trong quan thap nhat (0,305) va cao
nhat (0,582) khong vuot qua hé sd diéu
kién 0,85 (John & Benet-Martinez, 2000).
Diéu d6 chimg minh gié tri phan biét giita
cac khai ni¢m nghién ctru da dat duoc.

Trong Béng 4, tat ca gi tri dung sai
0,564 dén 0,743 (16n hon chi s6 vi pham
0,01), cac gia tri VIF tir 1,345 dén 1,774
(khong vuot qua 2) cho thay su da cong
tuyén rat thip, xac nhan rang cac thang do
luong khong bi trung lap.

Phén tich hoi qui

Két qua md hinh hoéi qui tuyén tinh
boi thé hién trong Bang 4 phu hop véi tap
dir liéu (hé s6 R2 diéu chinh = 0,453). Tinh
tuong hd khong c6 anh hudng déng ké dén
¥ dinh mua theo nhom truc tuyén (p= 0,561
> 0,05). B6n bién doc 1ap con lai déu anh
huong 1én bién phu thudc theo thu tu tam
quan trong: sy tin tuong (p = 0,365), su
hoa hop (B = 0,222), gia giam (B = 1,163)
va tam ly dam dong (B = 0,124). Tat ca
cac bién déu co tac dong thuin chleu dény
dinh mua hang theo nhém truc tuyén.
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Bang 4. Két qua phan tich hdi qui bdi

R R? R2diéu chinh Sai léch chuin Durbin-Watson
0,683* 0,466 0,453 0,63215 1,944

Mo hinh He S;é Be:ta Giatrit Mtrc y nghia Da c?ng fuyen

chuan hoa Dung sai VIF
Tam ly ddm dong 0,124 2,001 0,047 0,718 1,393
Gia giam 0,163 2,689 0,008 0,743 1,345
Tinh twong hd 0,041 0,582 0,561 0,564 1,774
Su hoa hop 0,222 3,402 0,001 0,643 1,554
Su tin tudng 0,365 5,839 0,000 0,699 1,431
Ghi chii: Bién phu thuoc la Y dinh mua theo nhém truc luyén

Nhu véy, ngoai trur gia thuyét H3 bi
bac bo, con cac gia thuyet H1, H2, H4, HS
déu duogc chap nhan.

5.KET LUAN VA GOI Y QUAN LY

Két qua nghién ctru nay cho thay bon
yéu t6 anh huong dén y dinh mua theo
nhom tryc tuyén cua khach hang lan luot
1a: Su tin tuwong, su hoa hop, yéu to gia
giam va yéu té dam dong. Két qua nghién
ctru nay so v6i két qua nghién ciru cua Pi
va cong su (2011) voi cac yéu té dam dong,
tinh tuong hd, su hoa hop, su tin tuéng, va
y thire gid dugce khao sat tai Dai Loan thi
nghién ctru cua Pi va cong su (2011) cho
thdy rang tinh twong hd va sy hoa hop theo
quan diém x3 hoi co tac dong manh mé
nhét dén y dinh mua theo nhom tryc tuyén,
tiép theo 1a cac yéu to cta su tin tuong theo
quan d1em tam ly, va cu01 cung 1a yéu t6
¥ thirc vé gia va yéu t6 dam dong tir quan
diém kinh té. Trong khi d6 két qua nghién
ctru nay cho thay tinh twong hd khong co
tac dong dang ké dén y dinh mua theo
nhom truc tuyén ctia ngudi tiéu dung Viét
Nam, c6 I& vi khach hang mua theo nhém
truc tuyén tai Viét Nam chua quen vo1 vige
chia sé¢ nhirng hiéu biét hay thic mac cia
minh cho nguoi khac qua mang, cling nhu
c6 thé khach hang mua theo nhém tryc

tuyén tai Viét Nam chua c6 y thirc tu giac
cao trong viéc hd tro giai dap thic mac
hodc dua ra nhiing 161 khuyén c6 ich cho
nguol khac qua mang. Két qua nghién ciru
nay cho thay yéu tb tac dong manh nhat 1a
yéu to sy tin tudng, tiép theo la sy hoa hop
cling gan trong dwong voi nghién ctru cia
Piva cong su (2011) khi sy hoa hop va su
tin tuong xép & vi tri thir 2 va thi 3. Ket
qua ca hai nghién ctru déu cho thay yéu to
gia giam va yéu té dam dong co tac dong
thap hon, chimg t6 hai yeéu t6 nay chi la
nhirng yéu t6 ban dau gitp cho loai hinh
ban hang theo nhom nay tiép can duoc
vo1 nguoi tiéu dung nhung khong phai 1a
yéu t6 quan trong tic dong dén ¥ dinh mua
theo nhom tryc tuyén cua khach hang.

Dbi v6i yéu t6 gia giam, nghién ctru
nay c6 cung két qua voi nghién ctru cua
Bonme va cong su (2011) cho thiy yéu tb
gia giam c6 tic dong dén dén y dinh mua
theo nhom truc tuyén nhung khong phai
1a yéu t6 quan trong hang dau anh huong
dén y dinh mua theo nhom truc tuyén. Tu
cac két luan trén, nhom tac gia co mot s6
goi ¥ giai phap gitp thuc ddy y dinh mua
ctia khach hang d6i voi hinh thirc mua theo
nhom truc tuyén tai Viét Nam.
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Xay dung niém tin cho khdch hang

Thoi gian vira qua, ¢6 nhitng du luan
khong tbt vé hang hoéa va dich vu dugc ban
trén cac website mua theo nhom. Mot sd
doanh nghiép chua chu trong ding muc
tinh r0 rang, trung thuc va minh bach cua
thong tin. Con nhiéu hién twong thiéu minh
bach khi quang cdo vé muc khuyén mai,
tham chi c6 doanh nghiép cb tinh d6i gia
ctia san pham 1én kha cao trude khi khuyén
mai gdy nén 4o giac dugc giam gia nhiéu
cho nguoi mua. Chat lugng hang héa va
dich vu ciling 1a van dé& duoc nhiéu nguoi
tiéu dung phan anh. Hinh anh san pham
trén website chi mang tinh chat minh hoa
con san pham thuc té thi chi twong tu vé
mit hinh thtrc, con chat liéu va chat luong
thi khac xa nhiéu. Do khong phai 1 don vi
tryc tiép cung tmg hang hoa/dich vu dén
nguoi tiéu dung, cac website nhom mua
kho kiém soat dugc chat luong hang hoa
va dich vu. Rdi dén ca viéc doi, tra hodc bu
hang ciing khién cho ngudi mua hang gip
khong it rac roi, gdy mat niém tin vé hinh
thirc ban hang nay.

Cac doanh nghi¢p ban hang theo
nhom tryc tuyen can cung cb nlem tin cuia
khach hang bang cach cung cap thong tin
chinh x4c vé san pham va nha san xuat,
phai lam dung theo nhiing thoa thuan da
thong bao trén cac dé nghi ban hang. Bén
canh do, cac website nhém mua can tinh
trung thuc cao va phai chiu trach nhiém
vé cac dé nghi ban hang cia minh. Dé lam
dugc diéu do, cac doanh nghiép ban hang
theo nhém truc tuyén can tim kiém nhirng
dbi tac, cac nha cung cdp hang hoa/dich
vu dang tin cdy, thoa thuan rd cac diéu
khoan phuc vu khach hang trude khi di
dén ky két hop dong, ciing nhu kiém tra
chat lugng trude khi rao ban trén website.
Trong ltc ban hang thong tin phai dugc
minh bach t6i da gitip ngudi dung hiéu
duoc san pham dé mua, hiéu va nhan biét
duoc tat ca cac rui ro phat sinh, dé luong
duoc cac loi ich va han ché, cling nhu
biét trudc duoc san pham mua s& nhu thé
nao. Doanh nghiép phai giir chir tin bang

cach giai quyét khiéu nai ctia khach hang
mot cach cong bang va hop ly. Doanh
nghiép c6 thé dua ra chinh sach d6i hang
moi trong vong bay ngay dung thir va cam
két doi hang tan noi cho khach hang néu
hang bi 181 k§ thuét do nha san xuat. Doanh
nghi¢p ban hang theo nhom truc tuyen hay
cam két hoan tién cho khach hang néu cac
san pham/dich vu str dung phiéu giam gia
khong ding nhu nhitng thong béo trén cac
d¢ nghi ban hang. Véi nhitng hanh dong
thiét thuc cia minh, cac doanh nghiép ban
hang theo nhom tryc tuyén co thé lay lai
duoc niém tin cua khach hang cfii, thu hut
thém nhiéu khach hang méi.

Khai thac tam ly theo trao luu (sw
hoa hop)

Nguoi tiéu dung Viét Nam c6 tam ly
theo trao luu kha 16n, dac biét 1a gioi tré.
Ho c6 xu hudng tham gia mua hang cung
v6i nhiéu nguoi, ho s€ cam théy minh tut
héu so vo1 nhiing nguoi khac néu khong
theo ding trao luu. Chang han khi thay
mot nguodi noi tiéng ding mot san pham/
dich vu méi nao d6 thi mot sb ngudi tiéu
dung s& c6 ¥ mudén mua nhirng san pham/
dich vu giéng nhu ho cho “hop thoi”.

Mua hang theo nhém la mét hinh
thirc mua hang dang duoc nhiéu nguoi wa
chudng trong thoi gian gan day, dic biét
la gid1 nhan vién van phong. Pay 1a mot
hinh thirc mua hang dugc xem l1a mdt trao
luu moi1 trong giai doan hién nay. Chinh
vi viy, cac doanh nghi¢p kinh doanh theo
hinh thirc nhém mua truc tuyén c6 thé tan
dung loi thé nay dé thu hit khach hang
bang cach can trong chiam soc tot nhing
khéch hang tién phong mua nhém vi viéc
truyén miéng cta nhirng ngudi mua lan
dau s& gay hiéu tng 16n cho nhimng nguoi
mua tiém nang. Bén canh do, doanh nghiép
c6 thé tao ra cac trao luu bang cach thué
nhirng nguoi ndi tiéng nhu cac dién vién,
hoa hau, ngudi mau, ca sy... co tam anh
huong 16n ddi voi nguoi tiéu dung Viét
Nam (ddc biét 1a gidi tré) quang cdo cho
cac san phflm/dich vu cling nhu cho loai
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hinh mua hang theo nhém truc tuyén nay
nham tao su cha y déc biét ddi voi nguoi
tiéu dung. Ngoai ra, doanh nghiép c6 thé
quang cdo trén cac trang mang xa hdi nhu
facebook, twitter... hi¢n dang thu hut sy
quan tim cia rat nhiéu ngudi.

Tan dung loi thé gid giam

Trong moi truong Viét Nam mirc
sdng cta ngudi Viét Nam noi chung 1a van
thap so voi khu vuc ciing nhu thé gidi, dic
biét la trong giai doan khung hoang kinh
té nhu hién nay thi yéu t6 vé gia c6 vai tro
kha quan trong. Nguoi ti€éu dung s€ cd xu
hudng chon lya nhitng mat hang gia ré ma
van dap ung dugc nhu cau ciia minh. Bén
canh do, tam 1y cua nguoi tiéu dung Viét
Nam thich khuyén mai. Khi mua mét san
pham nao d6, ho hay tim xem san pham
do c6 giam gia hay khong, ho quan tam
nhiéu d6i v6i su khac biét vé gia gitra cac
trang nhom mua, ho s& thay doi nhimg gi
d3 c6 ké hoach mua dé tan dung loi thé vé
muc gia thap nhit 0 nhom mua, va mot
sO nguoi san sang nd luc tim san pham c6
mirc gia thip trén cac website nhom mua.

Dac trung cua m6 hinh nhém mua la
yéu t6 vé gia giam. Nhom mua c6 thé danh
cho cac khach hang nhiing muc chiét khau
rat 16n. Day 1a mot yéu t6 c6 sic thu hut
d6i v6i nguoi tiéu ding. Khach hang tham
gia mua nhom tryc tuyén c6 co hdi mua
dugc nhiéu san pham hay dich vy gia ré
dugce khuyén mai 1én dén 90%. Nhu vay
doanh nghi¢p ban hang theo nhom truc
tuyén c6 thé tan dung loi thé gia giam cua
minh dé thu hut khach hang, c6 gang tim
kiém nhitng ddi tac co cac hang hoa/dich
vu c6 chat lugng cao v&i mirc chiét khau,
giam gia dang ké.

Khai thac tam ly dam dong

Nguoi tiéu dung Viét Nam c6 mot
tam ly rat dac trung 1a tim 1y dam dong.
Nguoi tiéu dung Viét Nam s& cam thay
yén tim mua hang hon khi c6 nhiéu nguoi
cing mua mot luc. Piéu nay co thé thay
0 khi cac ban di dn ngoai hang quan, trur
nhirng noi la quen thudc voi ban. Néu ban

dén mot noi xa la, ban s& cd xu hudng tim
dén noi c6 nhiéu nguoi an, khach hang
dong duc. Hinh thirc mua hang theo nhom
cling vay, khi ¢c6 mot luogng khach hang
dong cung mua véi minh thi sy yén tam
cling s& ting 1én dang ké. Ngoai ra nguoi
Viét s& cam thay vui vé hay am ap hon
khi thuc hién mot sd hoat dong chung vai
nhau, trong khong khi dong ngudi va am
cing. Vi du nhu cac thuong vu chiét khau
cho cac chuyén di du lich, cham soc da,
mua sim,... voi dong nguoi cing tham
gia. Trong cac hoat dong ndy, phan 16n
khéach hang Viét Nam s€ di cung gia dinh,
ban be, cht rat hiém khi di mot minh. Cac
website nhom mua c6 thé khai thac tam ly
dam dong dé thu hat khach hang, chang
han, doanh nghié€p c6 thé xay dung cac san
pham nhu san pham du lich, an uong, quan
40,... co tinh phd dung cao c6 thé chiém
duogc cam tinh va su dong thuan cua nhiéu
nguoi.

No6i tom lai, d& tai nghién ctru dimg
lai & viéc dua ra cac goi ¥ chung vé quan
1y, cac doanh nghiép ban hang theo nhom
tryc tuyén co thé dung dé ap dung thuc té
vao timg chién lugc phat trién kinh doanh
cu thé.

6. HAN CHE VA HUONG
NGHIEN CU'U TIEP THEO

Nghién ctru nay chi dleu tra y dinh
mua theo nhém tryc tuyén ciua mot sb
nguoi tiéu dung tai Viét Nam, tap trung
thue hién tai thi truong cha yéu 1a TP.HCM
va chi gi¢i han trong mot kich thuéc mau
chua cao, kha ning dem lai két qua s& tdt
hon néu duoc thuc hién trén mot khu vuc
thi trudong rong 16n hon. Ngoai ra, c6 thé
c6 cac yéu t6 khac co thé anh huong dén
nhom mua truc tuyén, dac bié¢t 1a tor quan
diém xa hoi va tam 1y nhu yéu t6 nhu cau,
su vui thich, tinh dé thuc hién, ... Nghién
clru trong tuong lai c6 thé mo rong dén céac
yéu t6 khac dé gia ting su hiéu biét toan
dién vé van dé nay.
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