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Video marketing ngay cang dugc khang dinh 1a mot hinh
thire truyén thong quan trong dbi véi doanh nghiép va la kénh
thong tin tham khao hiru ich ctia ngudi tiéu dung s6. Cac nghién
ctru hién tai vé tic dong cua video dén ¥ dinh mua cha yéu xem
xét ting yéu td riéng 1é, thiéu su tong hop hé thong va chua théng
nhit vé phuong phap. Nghién ctru ndy tién hanh téng quan hé
thong nham cung cip céi nhin toan dién vé tac dong cua video
dén y dinh mua. Qua trinh nay dugc thuc hién theo quy trinh nam
budc dya trén Hudng dan cac muc bao cdo uu tién cho tong quan
hé thong va phan tich tong hop (PRISMA) véi 80 nghién ctru
duogc cong bd trén céac tap chi uy tin tir co so dit lidu Scopus. Két
qué cho thy c6 su gia ting dang ké vé sd lugng nghién ctru, sy
da dang vé nén tang va nganh hang duoc nghién ctru. Sau nhém
yéu t chinh bao gém: thong tin, nhan thirc, ngudi tao ndi dung,
k¥ thuat, niém tin va thai do, va nhém cam xuc, trai nghiém va
tuong tac giup khai quat toan dién vé co ché tac dong cta video
dén y dinh mua. Nghién ciru nay ciing chi ra mot sé dinh hudng
quan trong cho cac nghién ctru twong lai va cung cip co s hiru
ich cho cac nha quan tri marketing trong viéc thiét ké va trién
khai chién lugce video marketing trong thyc tién.

ABSTRACT

Video marketing has increasingly been recognized as an
important communication tool for businesses and a valuable
source of information for digital consumers. Existing studies
examining the impact of video on purchase intention have largely
focused on individual factors in isolation, resulting in a lack of
systematic integration and methodological consistency. To
address this gap, the present study conducts a systematic literature
review to provide a comprehensive understanding of how video
influences purchase intention. The review follows a five-step
procedure based on the Preferred Reporting Items for Systematic
Reviews and Meta-Analyses (PRISMA) protocol and analyzes 80
studies published in reputable journals indexed in the Scopus
database. The findings indicate a substantial growth in the number
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of studies, along with increasing diversity in the platforms and
product categories examined. The results identify six main groups
of factors, including information, perception, content creators,
technical characteristics, trust and attitudes, and emotions,
experiences, and interaction, which collectively provide a holistic
understanding of the mechanisms through which video affects
purchase intention. In addition, this study highlights important

Keywords: directions for future research and offers valuable implications for
marketing; systematic review; ~ marketing managers in designing and implementing video
video; purchase intention marketing strategies in practice.

1. Giéi thi¢u

Hinh thic video ngay cang duoc khing dinh co vai trd quan trong trong chién luoc
marketing hién dai, véi ty 1€ 61% doanh nghiép st dung video lam cdng cu marketing nam 2016
tang 1én t6i hon 91% vao nam 2023 (Wyzowl, 2024); trong s6 d6 c6 88% doanh nghiép coi
video 1a chién lugc truyén thong chinh; tuy nhién, khong phai doanh nghiép nao ciing tan dung
duogc hinh thire truyén thong ndy, c6 33% doanh nghiép chwa sir dung video do rio can vé thoi
gian thuc thi, 20% gap kho khan vé chi phi, 15% khong biét cach bat dau, 12% khong rd higu
qua so voi von dau tu, va 10% thay video khong can thiét; du vay, xu hudng sir dung video van
tiép tuc gia tang, vai 68% doanh nghiép chua sir dung du dinh trién khai vao nam 2025 (Wyzowl,
2024). Tai thi truong Viét Nam, thong ké cta Statista (2024) cho thiy chi tiéu cho truyén théng
video dat 253.8 triéu d6 la My (USD) (hon 6,437 ty VND) vao nam 2024, du kién dat 305 triéu
USD (khoang 7,726 ty VND) vao nam 2028, véi toc do ting truong du bio hiang nim tir nim
2024 - 2028 la 4.70%. Gia tri thi truong tao ra tir video marketing khoang 84.610 triéu USD
(hon 2.14 nghin ty VND) vao nam 2024. C6 thé thay réng, video marketing da va dang tr¢ thanh
mot cong cu quan trong ma cac doanh nghiép trén thé gisi noi chung va cac doanh nghiép Viét
Nam noi riéng str dung trong viéc tiép can nguoi tiéu dung sd voi ngan sach ngay cang tang.
Khi d6, viéc hiéu vé tac dong cua hinh thirc marketing nay dén hanh vi ctia ngudi tiéu ding sé
1a co s& quan trong gitip cac doanh nghiép co thé t6i uru hoa hiéu qua truyén thong.

Dé giai thich hanh vi ciia nguoi tiéu dung s6, cac nha nghién ctru da xem xét da dang vé
cac khia canh nhu hanh vi mua, quyét dinh mua, y dinh mua, hanh vi mua lp lai, ... Tuy nhién,
viéc danh gia yéu t6 nao phu thudc vao viéc khai thac cic tac nhan anh huong dén qua trinh
hanh vi. Trong d6, ¥ dinh hanh vi duoc xem 1 mét trong nhitng chi bao t6t nhit cho hanh vi
thyc té, 14 yéu td quan trong dan dat hanh vi (Ajzen & Fishbein, 1980). Dy khong chi 1a mot
trang thai tim 1y tam thoi ma con phan anh xu huéng hanh vi mua dua trén danh gia tong thé
clia nguoi tiéu dung vé san pham va 1a chi béo hiru ich ciia hanh vi mua thyc té (Chang, 2025).
Do do, nghién ctru nay s€ tip trung khai thac khia canh hanh vi cua nguoi tiéu dung thong qua
¥ dinh mua. Céc nghién ctru vé tac dong cua video dén ¥ dinh mua da thu hat s quan tim cia
nhiéu nha nghién ctru nhung hau hét cac tac gia chi xem xét timg yéu t6 roi rac nhu thanh phan
vé ndi dung thong tin (Ding & ctg., 2025; Hu & ctg., 2025; Trivedi & ctg., 2020), nhan thirc cia
nguoi xem (Holmes, 2021; Muda & Hamzah, 2021; Ngo & ctg., 2025); k¥ thuat video (Lin &
ctg., 2023; Vo & ctg., 2024), ... chua c6 nghién ctru tong quan hé thdng toan dién vé chu dé nay.

Nghién ciru nay duoc thyc hién nham lap day khoang tréng ciia nghién ctru tong quan
vé tac dong cua video dén ¥ dinh mua, v6i cach tiép can hé théng cé ciu tric chat ché gitp
tong hop cac kién thirc 101 rac thanh mot ngudn thong tin toan dién va dé tiép can. Day s& 1a
ngudn tham khao hiru ich cho cac nha nghién ctru trong viéc dinh huéng nghién ciru va cac
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nha quan tri marketing dé trién khai, toi vu hoa hiéu qua cia video marketing. Nghién ciru ndy
nham muc tiéu khai quat xu hudng nghién ctru, cac linh vuc, nganh hang, nén tang, cac phuong
phép nghién ctru duoc str dung, cic thanh phan phan anh tic dong cua video dén y dinh mua,
va goi y mot sé dinh hudng cho cac nghién ctru tuong lai. Qua trinh tong quan tap trung tra
161 05 cau hdi sau:

(1) Xu huéng nghién ctru vé chi dé tic dong cua video dén y dinh mua thay ddi nhu
thé nao?

(2) Céc nghién ctru vé tac dong cua video dén ¥ dinh mua duoc thyc hién & nén tang va
nganh hang hay san pham nao la chu yéu?

(3) C6 nhing thanh phan nao phan 4nh tac dong ciia video dén y dinh mua da duoc
nghién cuu?

(4) Céac phuong phap nao di dugc sir dung trong cic nghién ciru vé tic dong ctia video
dén y dinh mua?

(5) C6 cac hudng nghién ctru nao dugc dé xuat thyc hién trong twong lai lién quan dén
chu dé tac dong cua video dén y dinh mua?

2. Co s& ly thuyét
2.1. Video marketing

Video marketing 1a hinh thirc truyén thong marketing sir dung video 1a cong cu truyén
tai thong tin vé doanh nghiép, san pham va xiy dung két ndi cam xuc giita doanh nghiép vai
khéan gia muyc tiéu (Adobe, 2026). Pinh dang video giup thong tin dugc trinh bay mét cach rd
rang nho sy két hop giita hinh anh, thiét ké b6 cuc, am thanh, va tham my t6t, tir 46 gia ting kha
nang hién thi ciing nhu strc hap dan thong tin (Akgiin & ctg., 2015). Viéc sir dung truyén thong
video cua doanh nghiép c6 su da dang ca vé noi dung 14n hinh thirc. Trong do, vé nguoi tao ndi
dung, video c6 thé duoc tao ra boi doanh nghiép hoac nguoi dung; vé hinh thiec, gém cac loai
nhu video quang céo truyén thong, video thuc té a0, video truc tiép, video ngoai tuyén, ...; Cac
video nay duge phan phdi qua cac nén tang tir website ctia doanh nghiép, cac trang thuong mai
dién tir dén cac nén tang Mang Xa Hoi (MXH).

2.2. Ydinh mua

Y dinh mua (Purchase intention) dugc hiéu 1 kha ning ngudi tiéu dung sé thuc hién
hanh vi mua mot san pham cuy thé (Schiffman & Kanuk, 2004). Day 1a yéu t6 dy bao quan trong
cho hanh vi mua thyc té, phan anh xu huéng hanh vi dua trén danh gia tong thé ciia ngudi tiéu
ding (Chang, 2025). Y dinh mua dugc xem 13 chi béo trung tdm va dang tin cdy cho hanh vi
thuc té (Ajzen & Fishbein, 1980), 1a co s¢ din dén quyét dinh mua (Lu & Chen, 2024). Trong
truyén thong video, ¥ dinh mua duoc hiéu 1 kha ning ngudi xem sé& thuc hién hanh vi mua dbi
v6i cac san pham duoc dé xudt sau khi tiép can v6i ndi dung video (Hu & ctg., 2025).

2.3. Phwong phdp téong quan hé thong

Téng quan hé thdng (Systematic Review) 1a phuong phép duogc tiéu chuan hoa nhim
téng hop, danh gia va phan tich cac bang chimg hién c6 lién quan dén mot van dé nghién ciru;
day la cach tiép can ¢o cu tric, minh bach va toan dién, giap giam thiéu sai léch va dam bao
tinh khach quan trong viéc tong hop thong tin (Kitchenham, 2007). Qua trinh tong quan hé thng
c6 thé tién hanh theo quy trinh PRISMA (Preferred Reporting Items for Systematic Reviews
and Meta-Analyses) dugc dé xuat boi Moher va cong su (2009) v6i 04 giai doan, bao gdm: (a)
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Xéc dinh (Identification): Xéac dinh tai liéu lién quan dén cau hoi nghién ciru, ddm bao pham vi
bao phu réng nhung van giit duoc do chinh xac; (b) Sang loc (Screening): Sang loc tai liéu dé
loai trir nhitng nghién ctru trung 13p hodc khong lién quan dén cau hoi nghién ctru nham dam
bao dit liéu dau vao c6 chat luong va ding trong tm; (c) Panh gia sy phu hop (Eligibility):
Xem xét toan vin cac nghién ctru con lai dé xac dinh mirc 46 phu hop véi tiéu chi da dit ra; (d)
Lua chon (Inclusion): Lya chon nhiing tai li¢u dap ing dﬁy du tiéu chi dé phan tich, trich Xuét
dir liéu, va tong hop két qua.

2.4. Khung t6 chirc néi dung ADO

Trong tong quan hé thong, khung t6 chtrc dong vai trdo nhu mot ciu tric hudng dan viéc
tich hop cac yéu td riéng biét tir cac nghién ciru, giup t6 chirc thong tin mot cach ¢ hé thdng
(Priya & Sathish, 2024). Khung ADO duoc dé xuét bai Paul va Benito (2018) véi 03 thanh phan
chinh, gdm: (a) Antecedents (A) - Tac nhan la cac yéu td nguyén nhan hoic tién dé din dén mot
hién tuong hodc hanh vi cy thé; (b) Decisions (D) - Quyét dinh 1a cac hanh dong hodc lya chon
dugc dua ra nham phan ing véi cac yéu t6 tién de; va (c) Outcomes (O) - Két qua 1a cac két qua
hodc h¢ qua phat sinh sau khi xdy ra phan ing. Nghién ctru nay ap dung khung ADO trong viéc
hé théng hoa cac thanh phan phan anh tic dong ctia video dén y dinh mua.

3. Phwong phap thye hién tdng quan

Qua trinh tong quan hé théng trong nghién ctru nay duoc thuc hién theo dé xuét cia
Khan va cong su (2003), quy trinh nay d& duoc tich hop véi huéng ddn PRISMA, bao gém 05
bude: (a) Xac dinh muc tiéu va cdu hoi tong quan; (b) Xac dinh cic nghién ctru lién quan; (C)
Sang loc cac nghién ctru lién quan; (d) Panh gia va lya chon cac nghién ctru lién quan; (e) Trich
xut dir liéu va viét bao cdo tong quan (Hinh 1). Di liéu tong quan trong nghién ctru nay duoc
thu thap tir co s& Scopus, ddy 1a mot trong nhing nén tang trich dan hoc thuat uy tin va toan
dién, v&i hon 25,000 tap chi dugce binh duyét tir hon 5,000 nha xuét ban trén toan cau (Elsevier,
n.d.). Co s¢ dit liéu Scopus c6 hé théng tim kiém nang cao, quy trinh danh gia chit ch& do Hoi
dong tu van va lya chon ndi dung doc lap (CSAB) giam sat, dam bao rang cac nghién ciru trong
Scopus khong chi day du vé sb lwong ma con dat chat luong hoc thuét cao (Content Selection
and Advisory Board [CSAB], 2023).

4. Két qua tong quan vé tac dong ciia video dén y dinh mua
4.1. Xu hwong nghién cviru

Tir s6 lwong cac nghién ctru (Hinh 2) cho thdy chu dé tic dong cua video dén ¥ dinh mua
dd nhan dugc sy quan tim dang ké ctia cac nha nghién ciru trong nhitng nim gan day, dic biét
tir nam 2021 - 2025 véi téng cong 63/80 nghién ctru (chiém 78.75%), giai doan nay ghi nhan sy
gia tang nhanh vé s6 nghién ciru, trong d6 nam 2024 dat s6 lugng cao nhat vdi 24 nghién ciru
(30%), ké tiép nam 2022 vé6i 13 nghién ctru (16.25%), ndm 2023 véi 09 nghién ciru (11.25%).
Pau nam 2025 c6 07 nghién ctru dugc cong bd (8.75%), cho thay xu hudng nay van tiép tuc
phat trién. Sy gia tang tir nam 2021 gan lién v6i sy phat trién bung nd cua cic nén tang video
ngan, nhu TikTok, YouTube Shorts, Instagram, cting véi su thay d6i trong hanh vi tiéu ding s6
hau Covid-19 khi nguoi diung danh nhiéu thoi gian hon cho viée xem video truc tuyén. Diéu nay
khién cac nha nghién ctru va doanh nghiép quan tdm nhiéu hon dén vai tro ciia video trong viéc
tac dong dén ¥ dinh mua ctia ngudi tiéu dung sd.

Bén canh do, cac cong trinh dugc thyc hién tai nhiéu quéc gia phan anh mic d6 quan
tam rong rai cua cong dong khoa hoc quéc té dbi véi chu dé video va y dinh mua. Trong d6, chua
yéu tap trung tai cac qubc gia co nén kinh té sd phat trién, véi phan 16n cac nghién ctru dugc
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thyuc hién tai Trung Quéc (28 cong trinh - 35%), cho thdy tim quan trong cuia cac nén tang video
trong viéc dinh hinh xu hudng tiéu dung & qudc gia nay. Tai Hoa Ky, 18 nghién ctru di duoc
thuc hién (22.5%), voi su khai thac da dang cac nén tang nhu YouTube, video am nhac, MXH
va cong nghé thyc té 40. Nhidu nghién ciru duoc trién khai tai cac qudc gia khac nhu Dai Loan
(7), An Do (4), Indonesia (4), Singapore (2) va Han Qudc (2), tap trung vao cic nén tang phd
bién nhu YouTube, TikTok va video quang cdo. Tai Viét Nam, 03 nghién ciru di duoc cong bd
qudc té, phan anh sy bt nhip nhanh chong ciia cac nha nghién ctru trong nudce véi cac xu huéng
tiéu dung trong bdi canh chuyén dbi sd. Cac nghién ctru nay chu yéu tip trung vao video trén
TikTok, s6 lwong nghién ctru nay con kha han ché so v6i tiém ning phat trién manh mé cta hinh
thire truyén thong video. Ngoai ra, cac cong trinh nghién ctru con dugce thyc hién tai mot sé qudc
gia nhu Ha Lan, Ptc, Phap, Nhat Ban, Palestine, Thuy Dién, Malaysia va Nam Phi, véi moi
qudc gia ghi nhan tir 01 dén 02 nghién ciru (Hinh 3).

Hinh 1
Quy Trinh Thyc Hién Tong Quan

Buéc 1 « Tir khoa tim kiém: (“Buying intention” OR “Purchase
Muc tiéu va cau hoi téng quan intention” OR “Shopping intention” OR “Intention to
buy”’) AND “video”
« Pham vi tim kiém: Bai bao (Article title), Tom tat
(Abstract), Tir khoa (Keywords)
Buéc 2 * Co s& dir liéu: Scopus

__ Xacdinh cac nghién cau “] « Ngay tim kiém: Ngay 14/02/2025
lién quan - Identification (n = 432)

A\ 4

* Linh vuc: Kinh doanh, quan ly va ké toan, Khoa hoc

Y x& hoi, Khoa hoc quyét dinh, da nganh (loai 169,
n = 263)
Bugc 3 « Loai tai liéu: Bai béo (Article) (loai 39, n = 224)

Sang loc nghién ciru lién quan - < i s )
Screening (n = 159) * Ngon ngii: Tiéng Anh (loai 18, n = 206)

« Tiéu dé, tém tit, trang lap: dé cap dén tir khoa video
hoic cé4c thanh phan lién quan dén video va y dinh mua
(loai 47, n = 159)

DPanh gia dwa trén ngi dung:

Buoc 4 » Tiéu chi lya chon: cd nghién ctru vé méi quan hé giira
Danh gia va lya chon nghién ctu lién <= video hozc cac thanh phan lién quan dén video va y
quan - Eligibility & Inclusion: (n = 80) dinh mua (loai 79, n = 80)
A Noi dung trong tam:
Budc » Thyc trang va xu huéng nghién ciu (thoi gian, quéc
wo'cC . A 42 N 5 5 2
p . ia, nén tang, nganh hang/san pham
Trich xuat dir liéu va aEm g g.ng g pham)

« Céc bién phan anh tac dong cua video dén y dinh mua
* Phuong phap thuc hién
* Cac dinh hudng nghién cau

viét bao céo tong quan

Ghi ch. Nhom tac gia thuc hién (2025)



Nguyén Thi Thay va cong su. HCMCOUJS-Kinh t€ va Quan trj Kinh doanh, 21(6), 98-114 103

Hinh 2
Bién Péng Sé Lwong Nghién Ciru vé Tac Péng Video dén Y Dinh Mua theo Thoi Gian

S6 nghién ctru .
30
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(%)}

Ghi chii. Théng ke tir dit lidu vé cac nghién ciru trude (2025)
Hinh 3
Biéu D6 S6 Lieong Nghién Ciru theo Quoc Gia vé Tac Déng Video dén Y Pinh Mua
S6 nghién clru )
= Trung Quoc
= Hoa Ky
= Dai Loan
" » An Db
, = Indonesia
= Viét Nam
= Singapo
= Han Qudc
® Ha lan
= Dirc
= Phap
= Nhat Ban

a\
L

= Palestine
= Thuy Dién

= So sanh Trung Qudc va birc

Malaysia
= Nam Phi
= HyLlap
Ghi chd. Théng ké tir dit liéu vé cac nghién ctru trude (2025)
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4.2. Cic nén ting va nganh hang dwoc nghién citu
Hinh 4
Biéu D6 Xu Huéng vé cic Nén Tang dwoc Nghién Ciru

S& nghién clru
o — ~] w E= w [=a} ~

2003 2012 2013 2014 2015 2016 2019 2020 2021 2022 2023 2024 T2/2025
o= [nStagram Mang x4 hdi chung TikTok/Douyin Thuong mai dién tir
=0=Traveloka Truyén hinh =8=(fngdungdidtng  =@=Video gia lip, quingcéo
== \/ide0 viog ==\ chsite == )izohongshu ==Youtube
Ghi chd. Thong ké tir dit liéu cua cac nghién ctru trude (2025)

Trong cac nghién ctru hién tai, MXH 12 nén tang chiém da s6, phan anh vai tro trung tim
clia nén tang nay trong viéc anh hudng dén y dinh mua tir truyén thong video. Cu thé, cac video
tir Youtube dugc nghién ciru nhidu nhat véi 20 nghién ctru (chiém 25%) va dugc khai thac lién
tuc tir ndm 2016 dén nay; TikTok/Douyin v6i 14 nghién ctru (17.5%), nén tang nay méi duoc
nghién ctru tir nam 2021 nhung lai c6 xu huéng ting nhanh trong nhitng nim gan day; tiép theo
la nhém MXH chung (12 nghién ciru - 15%), Instagram va Xiaohongshu (mdi nén tang 01
nghién ctru - 1.25%). Tong cic nén taing MXH cu thé va chung chiém dén 47/80 nghién ctru
(58.75%), cho thay video trén MXH 1a cong cu truyén thong chu yéu trong viéc tac dong dén ¥
dinh mua. Céc nén tang khac nhu video trén website (04 nghién ciru), truyén hinh (02 nghién
ctru), ing dung di dong (02 nghién ciru), thwong mai dién tir, Traveloka hay vlog chiém ty 1¢
kha nho, phan anh sy dich chuyén tir cic kénh truyén théng sang MXH trong truyén thong video.
Dic biét, ¢6 21 nghién ctru (26.25%) gui truc tiép video quang céo va cac video gia 1ap ma
khong gin véi mot nén tang cu thé nao, nham tap trung phan anh cac mdi quan hé nhan qua gitta
cac thanh phan.

Céc nganh hang, loai san phim dugc khao sat kha da dang va cé sy khac biét giita cac
nghién ctru tap trung vao mot nganh hang cu thé va cac nghién ctiru két hop cic nhom san pham
hoic khong phan nhom san pham. Phan 16n cac nghién ctru tap trung danh gia tac dong cia
video dén ¥ dinh mua ma khong phan biét nganh hang cu thé (26 nghién ciru - 32.5%). Cac
nghién ctru con lai ¢6 phan loai nganh hang cu thé, trong sé d6 my pham va thoi trang 13 hai
nhém dugc quan tim nhiéu nhat véi 09 (11.25%) va 10 nghién ciru (12.5%). Pay 1a nhiing
nganh ¢ dic diém phy thudc 16n vao yéu td thi gidc, cam xuc va xu hudng, 1 nhimg thanh phan
ma ndi dung video c6 thé truyén tai hiéu qua. Thuc pham ciing 1a nganh duoc nghién ciru tuong
dbi nhiéu véi 10 nghién ctru (12.5%), déac biét lién quan dén cam nhan truc quan, niém tin vao
dd an toan, chat lugng va cam xuc khi tiéu dung. Mot ) nghién ctru da két hop cac nhom san
pham trong cung mdt nghién ctru, nhu: kem danh ring, socola, laptop, du lich (Stewart & ctg.,
2019); 6 to, ao quﬁn, dd uéng, ky thuat s6 (Holmes, 2021); socola, sita tim (Yan & ctg., 2024).
Diéu nay phan 4nh xu hudng kham pha hiéu tng video theo bdi canh tiéu dung da dang, hodc
st dung nhiéu loai san phadm dé kiém tra tinh 6n dinh ctia cac mé hinh 1y thuyét.
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4.3. Khai quét vé cac thanh phan phdn anh tac dong ciia video dén Y dinh mua

Vé6i muyc tiéu khai quat cac thanh phan phan anh tac dong cua video dén y dinh mua, dwa
trén khung ADO, nghién ctru niy sir dung cac yéu t6 thudc nhém Antecedents va Decisions nhur
cac thanh phan tién dé va co ché tac dong dan dén két qua 1a ¥ dinh mua. Céc thanh phan nay
bao gdm: (i) Céc tién dé tac dong truc tiép dén y dinh mua: gom cac bién doc 14p va cac bién &
vi tri trung gian dugc chimg minh 1 ¢6 anh huong truc tiép dén ¥ dinh mua, va (ii) Cac tién dé
tac dong gian tiép: gdm céc bién doc 1ap anh huéng dén ¥ dinh mua thong qua cic co ché trung
gian. Trén co s& do, cac thanh phan tac dong thudc 02 nhém nay dugc téng hop va phan loai
thanh sau nhém chinh phan 4nh tac dong cta video dén y dinh mua (Hinh 5). Cu thé:

(1) Thong tin video: Gom cac thanh phan lién quan dén dic diém thong tin, dinh dang
thong tin va ndi dung thong tin, cac yéu tb nay dugc khang dinh ¢ vai trd quan trong trong viéc
hinh thanh y dinh mua. Trong d6, cac dic diém cua thong tin gop phan gia ting nhan thirc, hinh
thanh thai d¢ cua nguoi xem video, tir d6 gia tang ¥ dinh mua, nhu: tinh dﬁy du, cap nhat, d6 tin
cay (Ding & ctg., 2025; Trivedi & ctg., 2020), su da dang, mach lac, tinh cam xuc, thyc tién (Hu
& ctg., 2025), ... Cac hinh thire dinh dang thong tin ciing gop phan gia ting dang ké y dinh mua,
nhu: video quang céo ky thuat s6 (Stewart & ctg., 2019); video c6 chira QR code; dinh dang
thuc té 4o (Brand, 2025; Leung & ctg., 2020); ... Noi dung tir video ciing dugc xac nhan tac
dong dén y dinh mua, cu thé: thong tin du lich (Chudamani & ctg., 2024); thong tin danh gia
san pham (Stewart & ctg., 2019), thong tin vé thuong hiéu (S. Lee & ctg., 2024); tuy nhién thong
tin dung thir mién phi lai khong anh huéng dén ¥ dinh mua (Wang & ctg., 2023).

(2) Nhan thirc ciia ngwdi xem: Gom céac thanh phan phan dnh cach ma ngudi xem nhin
nhan va danh gia vé thong tin, nguoi tao ndi dung, va nén tang trong viéc tac dong dén y dinh
mua. Céac nghién ctru khai thac da dang vé céac chiéu nhan thic cua nguodi xem nhu nhan thic
su twong dong voi thuong hiéu (Holmes, 2021), sy tuong dong véi nguén (Muda & Hamzah,
2021); nhan thirc vé tung khia canh cuia nguoi tao ndi dung (Shen & Wang, 2024); nhan thue vé
tinh hitu ich, dé sir dung (Ngo & ctg., 2025). Céac thanh phan nay dugc khang dinh c6 anh huéng
tich cuc ¥ dinh mua; tuy nhién, mot sé thanh phan nhan thirc duoc xac nhan gy tac dong tiéu
cuc dén y dinh mua nhu: nhan thirc vé quang cao duogc tra tién (Hewet, 2022); gia tri va chi phi
cam nhan (Wang & ctg., 2023); nhan thuic vé su hién dién x4 hoi lai khong tac dong dén v dinh
mua (Jiang & Chen, 2025). Cac yéu td nhan thirc cling dugc xem xét véi vai tro trung gian, trong
tam phan anh cach ngudi xem tiép nhan, xir 1y, hiéu vé thong tin tir video, vé ngudi tao ndi dung,
hodc chiu sy tdc dong cua céc yéu tb ky thuat. Viéc nhan thic nay gém nhiéu khia canh nhu
nhén thic vé su tuong déng, gia tri, chi phi (Chudamani & ctg., 2024; Wang & ctg., 2023); do
tin cy (Elhajjar & Itani, 2025); su lién quan san pham (Yin & ctg., 2024); ...

(3) Ngudi tao ndi dung: Hau hét cac yéu td lién quan dén nguoi tao ndi dung (streamer,
blogger, host, influencer) dugc xac nhan la c6 anh hudéng déng ké dén y dinh mua, gém: su
trong dong va gin két v4i nguoi xem (Su & ctg., 2022; Zhang & ctg., 2024), dic diém vé nhan
khau hoc, ngoai hinh, giong noi, mirc do tiét 16 ban than (Elhajjar & Itani, 2025; Su & ctg.,
2022; Wang & ctg., 2024); su sin sang phan hoi, hdp dan vé khiéu hai hudc, hip dan vé xa hoi
(Lee & Watkins, 2016; Shen & Wang, 2024). Tuy nhién, viéc nhan ra y dinh quang céo cua
ngudi tao ndi dung lai 1am suy giam tac dong cua su gin bé tinh cam dén y dinh mua (Zhang &
ctg., 2024); nguoi tao ndi dung la ngudi khong anh huong céd do tin cay cao hon so véi nguoi
anh huong (Elhajjar & Itani, 2025); va nguoi phat truc tuyén do va con ngudi thi khong co sy
khac biét trong viéc ting y dinh mua hang (Yan & ctg., 2024).
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(4) K§ thuit video: cic khia canh k¥ thuat duoc khai thac kha da dang, bao gdm céc
yéu t6 thoi gian, thoi lwong quang cao (Holmes, 2021; Lin & ctg., 2023), chit luong video (Gu
& ctg., 2022; Vo & ctg., 2024), kha ning hién thi, goi ¥ thong tin (Yin & ctg., 2024); vi tri cta
quéang céo (Y.-F. Lee & ctg., 2024); mau sic, anh sang, 4m thanh, thi gidc (Chen & ctg., 2022;
Kang & ctg., 2020); dinh dang quang cao (Wang & Huang, 2022), dinh dang trinh tuong tac (Yi
& ctg., 2015); kha ning twong tac (Stewart & ctg., 2019), ... cac thanh phan nay dwoc khing
dinh co tac dong tich cuc dén y dinh mua.

(5) Cam xiic, trai nghiém va twong tac: dé cap dén cic nhan t6 lién quan dén qua trinh
nguoi xem hién dién dén su hinh thanh cam xtc va thod man khi xem video. Trong do, trang
thai cam xuc, sy thich thi cia nguodi xem (Tzafilkou & ctg., 2023; Wu & Chen, 2024); sy hi¢n
dién xa hoi, trong tac ban xa hoi, tuong thuat twong tac (Huang & ctg., 2022; Yin & ctg., 2023;
Yin & ctg., 2024); cac cam giac duoc trai nghiém lién quan dén nhu ciu vé tudng tuong
(Sulestarini & ctg., 2020) 1 cac thanh phan c6 dong gop dang ké trong viéc giai thich ¥ dinh
mua. Tuy nhién, mdt $6 yéu td lai duoc khéng dinh 1a khong tac dong truc tiép dén y dinh mua
nhu: xu hudéng ddm chim, mérc do gén két cam xtic (Lee & ctg., 2020), su st dung va thoa man,
su hién dién xa hoi (Jiang & Chen, 2025).

(6) Niém tin va thai d9: nhom nay cha yéu bao gdm céc thanh phan trung gian, thé hién
danh gia vé mtrc do tin tudong va phan tmg ctia ngudi xem khi tiép can vai cac video truyén
thong. Cac thanh phan tiéu biéu bao gdm: niém tin d6i v6i thong tin, san pham, ngudn thong tin
(Ding & ctg., 2025; Muda & Hamzah, 2021); thai do ddi vai video, dbi voi quang cao, website,
nguoi tao ndi dung, ... (Lee & ctg., 2020; Sulestarini & ctg., 2020; Trivedi & ctg., 2020), ... la
cac thanh t6 vira c6 tac dong truc tiép dén y dinh mua vira 1a co ché trung gian phan anh tac
dong cua thong tin, nguoi tao ndi dung, k¥ thuat, ... dén y dinh mua ctia nguoi xem.

4.4. Khdi qudt vé phwong phdp nghién ciru

Pé thyuc hién danh gid mbi quan hé giita video va ¥ dinh mua, hau hét cac tac gia hién
tai déu st dung phwong phap nghién ctru dinh luong (80/80 nghién ciru). Pic biét trong cac
nghién ctru ndy, ¢6 29/80 nghién ctru tién hanh thu thap dir liéu dinh lugng bang phuong phap
thi nghiém, cac nghién ctru con lai sir dung phuong phép khao sat md ta. Cu thé:

4.4.1. Nghién ciru dinh lwong khdo sat mo ta (Descriptive Quantitative Survey Method)

Phuong phép nay duoc sir dung trong hau hét cac nghién ctru hién tai voi 52/80 nghién
ctru. Céc tac gia sir dung phuong phap nay nham danh gia méi quan hé giita thanh phan lién
quan dén video va ¥ dinh mua; viéc thu thap dir liéu khong can thao tac truc tiép véi video
hodc chia nhom dap vién ma duogc thuc hién bang cach giri bang cau hoi dén dung dbi tugng
khao sat dé nhan phan hoi cta ho. Phuong phap nay c6 wu diém 1a dé trién khai trén quy mé
16n, tiét kiém chi phi va phi hop dé thu thap dit liéu vé nhan thic, thai do, hanh vi nguoi tiéu
dung, cho phép do ludng cac bién thong qua bang hoi co ciu triic; tuy nhién, nhuoc diém chinh
dé bi anh huodng bai sai 1éch tir tri nhd hodc nhan thirc chi quan cua ngudi tra 101, va thiéu
kiém soat d6i véi cac yéu té ngoai lai (Malhotra & ctg., 2020). Dit liéu tu bao co 1a ngudn do
ludng chinh c6 thé din dén sai 1éch do nguoi tham gia c6 thé khong nhd chinh xac hanh vi
cua minh hodc chiu anh huong bdi thién kién x3 hoi khi tra 16i (Ding & ctg., 2025; Hu & ctg.,
2025; Wen & Leung, 2021).
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4.4.2. Nghién cizu nhan qud dinh heong bang phwong phdp thi nghiém (Quantitative
Causal Research Design: Experimental Method)

Phuong phap nay dugc cac nha nghién ctru str dung dé kham pha mdi quan hé nhan qua
giita video va ¥ dinh mua trong viéc so sanh cac nhom thanh phan khac nhau hodc tap trung
phan 4nh mbi quan hé nhan qua bang cac video cu thé theo muc tiéu ctia nha nghién ctru. Chi
tiét nhu, so sanh cac hiéu qua phat truc tiép cua ngudi a0 va ngudi thuc (Yan & ctg., 2024),
phan tng ddi voi video thuc té 4o dugc lua chon (Lee & ctg., 2020), danh gia hiéu qua cta video
quang cdo voi cac thoi luong khac nhau (Holmes, 2021), so sanh giita quang cdo thuc té 4o va
truyén thong (Leung & ctg., 2020), so sanh giong doc trong video giita ngudi that va tri tué nhan
tao (Wang & ctg., 2024), ... Malhotra va cong sur (2020) chi ra rang phuong phap nghién ctru
nay c¢6 uu diém noi bat 1a cho phép xac dinh méi quan hé nhan qua rd rang giita cac bién, thong
qua viéc thao tac c6 kiém soat bién doc 1ap va do ludng phan tmg ctia ngudi tham gia, nho thiét
ké chit ché va kha niang kiém soat yéu td gy nhiéu, phuong phap nay mang lai do tin cay cao
trong kiém dinh gia thuyét. Tuy nhién, han ché cta phuong phap nay 1 yéu cau nhiéu ngudn
luc vé thoi gian, chi phi va thiét bi, dong thoi ¢ thé gip kho khan trong viéc mé phong ding
hoan canh thuc té, dan dén gi6i han trong kha niang khai quat hoa két qua.

5. Mot s6 dinh huwéng nghién ctru vé chi dé tac dong ciia video dén y dinh mua
5.1. Két hop phwong phap nghién ciru va mo rong pham vi khao sat

Phan 16n cac nghién ctru hién tai st dung dir li¢u tu bao cdo, co6 thé bi sai léch do thién
kién nhén thirc hodc anh hudng xi hoi, dan dén han ché vé do chinh xéc trong viéc phan anh
hanh vi thuc té ctia ngudi tiéu dung; cac nghién cru thi nghiém mic du ¢6 wu diém trong viéc
so sanh giita cac nhom dic diém hodc tap trung phan dnh mdi quan hé nhan qua nhung lai yéu
cau nhiéu nguén lyc, c6 thé gip kho khin trong viéc mo phong dung hoan canh thuc té va gidi
han kha nang khai quat hoa két qua. Do d0, cac nghién ciru twong lai c6 thé két hop hai phuong
phap nay dé c6 thé vira phan dnh dugc mdi quan hé nhan qua lai dam bao do tin cay cua dit lidu
va sat voi trai nghiém thuc t&; Ngoai ra, cic nghién ciru twong lai ciing c¢6 két hop giita dir lidu
tw bao céo véi cac chi s6 hanh vi khach quan nhu thoi gian xem, ty 1¢ twong tac, hodc hanh vi
mua hang sau tuong tac (Ding & ctg., 2025).

Bén canh do, cac tac gia c6 thé mé rong cac nghién clru so sanh gitta cac nén tang thay
vi chi tap trung vao mot nén tang hodc khong co sy phan biét giita CAC nén ting nhu cic nghién
ctru hién tai. Tir d6, c6 thé phan anh dic diém phan phéi ndi dung da dang trong méi truong
truyén thong sb (Stewart & ctg., 2019). Ngoai ra, viéc khao sat nhiéu nganh hang khac nhau sé
gitip phat hién cac dic diém phan tmg tiéu dung dic thu theo timg nhom san pham, qua d6 nang
cao tinh tmg dung thuc tién va khai quat 1y thuyét (Lu & ctg., 2024; Vo & ctg., 2024).

5.2. Khdm phd thém vai tro ciia cdc bién trung gian va diéu tiét

Céc nghién ctru hién tai van con han ché trong vi¢c tich hop céac bién phéan anh déy dua
co ché anh hudng da tuyén tir ca tuyén trung tdm (nhu chit luong lap luan, do tin cdy thong tin)
va tuyén ngoai vi (nhu sy hap dan, tinh thuyét phuc) (Trivedi & ctg., 2020). Do d6, cAn mé rong
c4c md hinh nghién ctru bang céch bd sung cac bién trung gian thudc vé cam xUc nhu cam giac
thich th, niém vui hogc kich thich nhiam 1am rd hon phan tng cam x(c cua ngudi tiéu ding
(Leung & ctg., 2020; Muda & Hamzah, 2021).
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Hinh 5

Khdi Qudt vé cac Thanh Phin Phdan Anh Tdc Péng ciia Video dén Y Pinh Mua

-
TAC NHAN (ANTECEDENTS) QUYET DINH (DECISIONS) TAC NHAN (ANTECEDENTS)
Ngwdi tao ndi dung ~ Théng tin Nhin thirc ciia ngwdi xem Niém tin va thai d Nhén thiec ciia xem Nhin thiec cia ngwii xem

Chuyén mén Chiét lugng 13p lusn S thich tho cam nhan Niém tin Chi phi cam nhén Dénh gi4 céc lwa chon thay thé
Dic diém viogger Chit luong théng tin Nhin thivc vé tinh hive ich Niém tin cam nhan Camnhén vé sy chic chan Mizc 36 dé si dung cam nhin
Danh tiéng nguri danh gia Cung cép kién thic Chit hwong tri thitc cdm nhin Niém tin cam nhén vao ngwdi ban Cam nhéan vé sy tw chi Mirc 46 lién quan san pham
Bg tin ciy cia ngudn Danh gia sin phdm Chi nghia hiréng thy Niém tin cam xic D6 tin cdv cam nhén Mizc d6 tuong déng_
i tri ban thin ning cao Dinh dang loi ich D4 tin ciy cim nhin Nlém ll:.ﬂ vao streamer Khoang cach nhén thirc Muc dé hﬁp dung cam nhén
Gia tri ban thin voot tréi Dinh dang théng tin 4§ tin ciy ngudn cam nhin Niém tin __vz‘io san pham K]‘,"é’lg cach tam 1§- nhén thirc Niém tin cam nhin
Gidi tinh Dinh dang tén t{lﬁt Gia tri quang cdo cim nhin Su}m l’u’cmg Mbi quan tim quyén riéng tw Quan tdm dén x3 héi
Giong noi D6 tin cdy thong fin Nhin dién quing cdo Thiids Mic 85 hiéu qua cam nhda Théng fin
Loai giong néi > un ety hone Nhin thivc tinh chudn doén Thai d6 doi v&indi dung Nhén thirc vé ban thin I twong Chét heone 1in ludn
Loai ngudi tao ndi dung Loathinh quing cio Nhin thic tinh d& si dung Thai dé doi v&iquang cdo Nhin thirc vé ban than thuc té D6 to 'd% P, dinh gi
Mifc 6 16 ring Mic 5 kich thich Nhin thire tinh hiru ich Théi 6 di véitheong hiéu Nhin théee v gid tr chdn dodn N4 ot o ot Gt gid

-, Mire d6 nhdt quan R P sooga aiioocio oS R Mike 4§ nhat quan cua danh gid
Wit d6 tiet 16 ban thin e e a - Nhin thite vé sy teong dong véi ngudn Thai d6 d‘?l véivideo Nhaén thirc vé quyén riéng tw ép hane danh sid
Mitc 46 tuong déng Mu'c‘do toan dién Nhin thic vé tinh dZ sit dung Théai 46 d61 vdi website Nhién thire v quang céo ep hang gia
Sur dang tin ciy Ngubn gbc quang cio S ddng cim cim xic Triinghiém, Nhan thirc vé sexa xi
Sir d& mén Né1 dung théng tin Sir déng cim nhin thire ) cim.x.'lic va twong tiac Nhén thitc vé tinh hivu ich ’
S ddng cam N6i dung the vi St hién dién x3 hoi Camxuc tiéu cre Nhén thikc vé tinh xéc thuc KET QUA (OUTCOME)
Sirhip din Su da dang théng tin S twong déng vé ngoai hinh cim nhan *Tr:ang }ha{ donfg chay Nhén thirc vé d6 tin cay Y dinh mua
Sir hip din thé chat Su mach lac Tinh chi phéi cim nhin Gén ket cam xtc N Nhén thiee vé dé tin ciy ngudn x
Si hdp din vé khiéu hii hwdc, | Sy pho hop noi dung Tinh trong déng v& thai 46 Me d6 ganket cua ngudixem Nhin thirc vé db tin ciy thong tin - -
x4 hoi Su 16 rang Ky thujt video Misc 46 hién dién trong video Mic @ lién quan cia sin pham TAC NHAN (ANTECEDENTS)
Sy hién dign Sy thu ht Thii gian hién thj quing céo Micdb hiilong Swhip dan diém dén
Synhitquin Théng tin thuong hisu | Chit luong video . Mitc 45 tham gia coangudiding | Sy yong thich ban thin . Ky thugt
Sur sin sang phan héi Théng tin truc quan Dinh dang phuong tién truyén théng Mirc 46 tham gia xir Iy théng diép | Quydnlwc cam nhin Chatleongvideo
S tham gia Théng tin du lich Dinh dang quang cio Phan lrng ‘iﬂm xuc 3? twong dbng cam nhén Ht@q tng da phu’cn'lg tién
Sw dwgce yéu thich Tinh cim s ) Dinh dang trinh twong tic Su hl\@_ﬁ‘dlﬁﬂ ao Ruiro cam nhén Log hinh quang cdo o

Cam xic, trii nghiém va . N . DG noi bit cia san phim Sy hai long Gid tri cam nhén Loai hln!:l twong tac thiét by

tuong tic Tinh cép nhat Goi § khong gian- thi giac S kich thich Ky thujt Loai thiét by
Cam xtic Tinh chinh xic Goi § sin phim Sw16i cudn Chéit lvong hinh anh Lap lai vi rf thuong hiéu
Cim x6ic trén khuén mit Tinh gidi tri Hiéu éng thu nhé St tham gia Chét lvong db hoa Théi gian hién thi quang cdo
Cim gidc hién dién Tinh thong tin Hinh thire théng digp Su thich tha Céu triic tudmg thudt Théi lrong quang cdo
S thich thi Tinh thwe tién Huong din S ddm chim Hinh anh héa tinh thin Thuec té ting Cu’f)_ng
Sw hign dién x3 héi Trinh bay théng tin Khi niing hién thi sin phim Truyen miéng xanh Hinh anh thuong hidu Tinh tryc quan cuathéngtin
Sir kich thich Video do ngudi ding tao | Khi ning tirong tic Tri_” nghi¢m cam xﬁc_ Kha ning leu tri# quang cdo Swdon gian trong "_l_éc dang tai
Ty tiét 16 théng tin Lip 1ai vi tri thuong higu Trai nghiém dong chay Kha ning m3 héa quang cdo Ngwdi tao ndi dung
Titong tic ban x héi Loai thiét bi Trai nghiém gidc quan Kién thizc thuyét phuc Sw giao tiép cia ngudn
Twong tic x3 héi Loai twong tic vdi thiét b Trai nghiém thuong hiéu Su lién quan ctia sin phim Mic do lién quan cia ngudn
Tuimg thudt irong tic Mau sic va anh sing T{m nghiém tri tu¢ St dbi méi giai phap D6 tin cdy cia ngwdianh hwdng
Nhu ciu vé tréng trgng Nhip do nhac nén Tém trang Swdoc quyén Swhap dan cha ngedi anh hwong
St théa man gidi tri Phuong thirc Ngwdi tao ndi dung Tinh chén doan cia ndi dung Chuyén mén ngudi anh huong
Xu hwdng dam chim S xuat hién cia thirong hiéu Chuvén mén Sy ton trong tw nguon
Théi gian quing cio Sw chan thuc Gu_::ng 11,01 cu'a nhén vt .
Thoi lwgng quang cio Swhip din Nhén cach hdéa thwong hiéu

Vi tri quing cao trong video

Ghi chl. Tong hop tir cac nghién ctru trude (2025)
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Dong thoi, nén kiém tra vai trd trung gian cta cac trai nghiém tdm 1y nhu trai nghiém
ddm chim (immersion) véan chuyén tudng thuat (narrative transportation), ddy 1a nhitng yéu t6
c6 thé tao nén sy két ndi manh m¢ gilra ngudi xem va ndi dung (Huang & ctg., 2022; Sulestarini
& ctg., 2020). Ngoai ra, can kham pha Val tro diéu tiét cua cac yéu td nhu loai san pham muc
d6 lién quan, hinh anh thuong hiéu, niém tin va khoang cach tdm 1y, ... dé cung cip cai nhin
toan dién vé& qua trinh hinh thanh y dinh tiéu dung (Chudamani & ctg., 2024; Huang & ctg.,
2022; Shen & Wang, 2024).

5.3. Khai thdc chi tiét cdc yéu t6 kj thudt va hinh thirc video

Bén canh cac yéu td noi dung, cac dac diém k¥ thuat cia video cling dong vai tro quan
trong nhung van chua dugc nghién ciru dy du. Cu thé, can c6 thém cac nghién ciru so sanh vé do
dai video, dinh dang quang cdo (quang céo k¥ thuat s6, video 4m nhac, quang céo hién thi, ...)
nham danh gia mirc do hiéu qua khac nhau trong viéc truyén tai thong diép (Holmes, 2021; Stewart
& ctg., 2019). Ngoai ra, mot s6 yéu t6 trinh bay san pham nhu ky thuat nhiép anh, hinh anh - am
thanh, hodc vi tri thuong hi¢u trong khung hinh ciing can dugc do luong va phan tich dé phat hién
cac thanh phan k¥ thuét c6 thé ti wu hoa hi¢u qua truyen thong (Chen & ctg., 2022; Yin & ctg.,
2023) Bén canh d6, kiém tra thém anh hudng cua chat luong video va xem xét cac bién sb nay
dé phan tich thém trong bdi canh cia vlogger nham nang cao chat luong truyén thong va trai
nghiém nguoi tieu dung (Lu & ctg., 2024).

5.4. Kham pha chi tiét vé vai tro ciia nguwoi tao ndi dung

Nhiéu nghién ctru hién tai chua phan biét giira nhitng ngudi anh hudéng nbi tiéng va
khong noi tiéng, chua danh gia tic dong ctia quy mo tai khoan hay sirc anh huong dén mirc do
tuong tac va hiéu qua truyén thong (Ding & ctg., 2025). Bén canh d6, cac yéu to nhu ngdn ngir,
danh tinh, biéu tugng ca nhan, dao duc, phong céch giao tiép clia nguoi tao ndi dung, ... co thé
tac dong 16n dén muc do tin tuong va hap dan cia video ciing can dugc dua vao phan tich (Chen
& Ren, 2024). Ngoai ra, can danh gia thém vé tic dong cta loai streamer dén cac phan ung vé
gia tri cdm nhén, y dinh tiép tuc xem hodc thoi gian luu lai nham hiéu rd hon hanh vi tiéu dung
trong mdi trudng truyén thong sé (Yan & ctg., 2024).

6. Dong gép cia nghién ciru

Két qua cia nghién ctru nay di gop phan cung cip biic tranh toan dién vé tac dong cua
video dén ¥y dinh mua thong qua viéc chi ra xu hudng nghién ctru, cic nén tang video, nganh
hang va san pham duoc Iya chon lam bdi canh nghién ciru; phurong phap thyc hién nghién ctru;
Két qua ciing chi ra sau nhom yéu té chinh phan anh tac dong ciia video dén y dinh mua. Ngoai
ra, nghién ctru nay ciing dé xuit mot s6 dinh hudng lién quan dén mbi quan hé giira video va y
dinh mua. Day la nguén tai li¢u tham khéo hiru ich cho cong déng hoc thuét va cac nha quan tri
marketing trong viéc xdy dung va t6i wu hoa chién lugc video marketing.

Mic du duoc tién hanh theo quy trinh tong quan hé thdng nghiém ngat, nghién ctru nay
van ton tai mot s6 han ché nhat dinh. Trude hét, pham vi téng hop tai liéu chi gidi han trong co
so dir li€u Scopus véi cac nghién cuu dap ung ti€u chi lya chon chat ché, nén co thé bo s6t mot
s6 cong trinh lién quan, didc biét 1a cac nghién ctru duge cong bd trong nude tai Viét Nam. Cac
nghién curu twong lai c6 thé da dang hon cac ngudn co sé dit liéu nhu Web of Science hay
Google Scholar dé mo rong thém cac tai liéu gitip viéc tong quan mang tinh toan dién hon. Bén
canh do, viéc bo sung cac van de dugc phan tich nhu 1y thuyét nén, sy két ndi trong cong dong
khoa hoc quoc té, cac don vi, td chire tai trg, thuc hién nghién ctru s€ giup da dang hoa géc nhin
vé chui d& nay, tir 46 mang lai hiéu biét sau sdc hon vé tién trinh phat trién mdi quan hé giita cac
thanh phan.
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PONG GOP KHOA HQC

Bai bao xéac dinh rd khoang trong nghién ciru; bai bao dé xuit mo hinh 1y thuyét hoic
mo hinh phén tich méi; bai bdo ¢6 y nghia thong ké va thyc tién rd rang; bai bao dua ra ham y
chinh sach, quan tri hoac cong nghé; bai bao ggi mo cac hudng nghién clru tiép theo.
PONG GOP CUA TAC GIA

CRediT: Nguyén Thi Thiy: Xay dung ¥ tuéng, Phuong phéap, Phan tich, Diéu tra/Thi
nghiém, Quan ly dir liéu, Viét ban thao ban dau, Truc quan hod; Té Anh Thoe: Xay dung y
tuong, Phuong phép, Tham dinh, Hiéu dinh, Giam sat, Quan ly dy an; Tran Thé Nam: Phuong
phédp, Quan ly dir liéu, Hiéu dinh, Giam sat, Quan ly du an.

TAI TRQ

Nghién ctru nay duoc tai tro bai Truong Dai hoc Tai chinh - Marketing.

TUYEN BO KHONG CO XUNG POQT LQI iCH

Cac tac gia cam két, tuyén bb khong co bat ky xung dot loi ich nao lién quan dén viéc
cbng bo bai bao nay.
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